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Member Spotlight  - Arcadia Cleaners 
 

 

 

 

 

 

 

Mark Witt Senior is celebrating his 40th year as the owner of Arca-

dia Cleaners, although the business is celebrating 60 years of ser-

vice in the same location. Mark Junior joined the business several 

years ago and works shoulder to shoulder with his father.  

When asked what their secret is to the longevity of the business 

they stated, “providing distinctive drycleaning  and great customer 

service”. To accomplish these goals , Arcadia has assembled a team 

of 16 experienced and knowledgeable employees. In fact, the aver-

age Arcadia employee has worked for the business 14 years. That 

means their customers are served by the same friendly faces year 

after year and the same team cleans, launders, presses, inspects, 

and assembles customers orders. 

They offer drycleaning, shirts, tablecloth and bed linen, pillow 

cleaning and restoration, pick-up and delivery, wedding gown 

preservation, leather cleaning, area rug cleaning, fluff & fold and 

even shoe shining and repair. 

One of the first plants in the valley to add tensioning equipment, 

they aren’t afraid to invest in producing a higher quality product. 

They recently updated a dryer and are preparing to automate their 

assembly in the near future. Looking down the road they believe 

that the cleaners providing high quality will continue to prosper.  

(Continued on page 7) 
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WSDLA Board of Directors         

2017 

OFFICERS/EXECUTIVE BOARD  

Heath Bolin, President 520-419-7558 

Marci Benge, Secretary 520-836-6771 

Carol Ticgelaor, Treasurer 602-264-0701  

Rich Walton, Chairman of the Board  602-956-2560  

DIRECTORS 

Dave Silliman, Uptowne Cleaners  602-264-0701 

John Cirillo, Street’s/Adco 480-390-2394 

Larry Durgin, Seville Cleaners 520-320-1710 

Dave Eckenrode, Laundry & Cleaners Supply 602-244-0770 

Jason Kentzel, CuffLinx FabriCare 480-359-5641 

David Meyer, Elite Cleaners 602-952-7085 

David Miller, Small Business America 480-223-1234 

Jeff Schwarz, A.L. Wilson  201-240-9446 

Denise Testori, Prestige Cleaners 480-495-2272 

Mark Witt, Arcadia Cleaners 602-955-3680 

Mark Witt Jr., Arcadia Cleaners 602-955-3680 

EXECUTIVE DIRECTOR 

Bill Hay,  602-524-0023, ed@wsdla.org 

Welcome to our newest Members 

Joseph Brossart—Hourly Cleaners—Tucson, AZ 

Josie Wyman - White Rain Laundry - Chandler, AZ 

PRESIDENT’S 

MESSAGE 

  

 

We now have a full 3 months to understand how the 
new minimum wage laws have affected our payroll 
costs and our lives in general here in Arizona.   Some 
Cleaners I have spoken to have not been affected 
greatly and some have seen a big change in their pay-
roll costs.  Whatever the case is for us individually, 
great or small there was some affect that we now can 
measure and use to plan out the rest of our 
year.  When we try to calculate our added costs go-
ing forward remember to calculate in the new paid 
sick time policy that starts in July  This will have a 
slow but steady impact on us as the time is accrued 
and then slowly paid out but we should all budget for 
it starting in our last quarter of 2017 and every year 
after.   Once we fully understand how the new wages 
and sick time affect our bottom lines, scheduling, hir-
ing, etc., we can evaluate our price per piece and 
have a better plan moving forward.  We will have to 
ask ourselves if we are as efficient as we can be, 
while giving our customers the level of quality they 
demand.  Somewhere in this equation there is a tip-
ping point where the value of service offered is worth 
a certain price to our customers.  That price is differ-
ent for all of us and the key moving forward will be to 
know where the line is and being careful not to set it 
too high or too low.  

In Game of Thrones they have a saying, “Winter is 
coming”.  In Arizona, especially in our industry, we 
have a similar saying “Summer is coming”.  They are 
both frightening to the person speaking it.  So be pre-
pared, service your AC, coolers, etc.  Make sure your 
employees have plenty of water and try to get out as 
early as possible every day. As the business owner or 
manager, know that business will be slow and pre-
pare accordingly. 
 

Thanks, Heath Bolin 
 

Sparkle Cleaners—Tucson, AZ  
 

Cell: 520-419-7558 

"I've missed more than 9000 shots in my ca-

reer. I've lost almost 300 games. Twenty-six 

times I've been trusted to take the game 

winning shot and missed. I've failed over 

and over and over again in my life. And that 

is why I succeed." -Michael Jordan  
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 Allied Trade Member Spotlight - Sheen Equipment LLC 
 
Raymundo (Chino) Martinez started in the drycleaning and laundry service industry 
in California in 1980. He was hired by Arthur Kajiwara Equipment Company where he 
worked for a number of years learning his craft. Business was booming in those days 
in Southern California. Much of his time was spent installing new plants. Of course, he 
also spent time repairing equipment of all types. 
 
In 1986 Chino moved to Phoenix to work for Laundry & Cleaners Equipment. At that 
time Dry Clean USA was starting to sell franchises in the Phoenix area and Laundry & 
Cleaners Equipment needed someone who could do the installs and start the plants 
up. When that work slowed down he was tasked with servicing various types of laun-
dry and drycleaning equipment. The time he spent in California gave him plenty of ex-

posure to all types of drycleaning and shirt laundry equipment and presses. That experience made him 
ideally suited to keep the old equipment as well as the new running at peak efficiency. 
 
Twenty three years ago, in 1994 Chino decided to go out on his own and Sheen Equipment was born. Over 
the years Chino began to distribute Forenta equipment along with Realstar cleaning machines. However, 
the life blood of his company has always been keeping his customers “up and running”. He is a licensed 
contractor and certified in refrigeration repair. He and his crew are comfortable installing plants or simply 
replacing or repairing a press.  
 
As the drycleaning business declined in recent years, Chino states that his business has held steady and 
even grown in some areas. He said that many cleaners are having cash flow problems and can’t decide if 
they want to invest their money in replacing their old equipment. As a result, many are opting to continue 
to keep their old equipment running by having it repaired. Chino is ready to provide that service. 
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Executive Directors Corner 

Changes to Boiler Inspections will Impact All 

Drycleaners and Launderers in the state of Arizona 
 

The state has traditionally provided boiler inspectors to plants operating high pres-

sure boilers and lined hot water tanks, however, that is about to end. On July 1, 

2017 the state will no longer provide this service. At the present time, there are only 

two companies that are authorized to perform the initial inspection on new boilers 

before they receive their Certificate of Occupancy.  

 

 

 
 

 
 

According to Randy Austin, Chief Boiler Inspector for ADOSH, there is a Senate Bill SB1478 working its way 

through the legislature at this time that will allow ADOSH to issue Arizona Commissions to Non-Insurance 

companies as long as the company employing the inspector has been accredited by the National Board of Boiler 

and Pressure Vessel Inspectors per a standard called NB-369. The Arizona Revised Statute is ARS 23-485. 
 

There is a meeting of the Boiler Advisory Board scheduled for Wednesday, April 12, 2017. Rich Walton with 

Maroney’s Cleaners represents the drycleaning industry as a member of this board. However, the meetings are 

also open to the public. 

 

The primary focus of this meeting will be to discuss the ramifications of the state discontinuing the provision of 

inspectors. The cost of these inspections will definitely go up. Randy told me that the two companies typically 

charge as much as $165 an hour from the time they leave to the time they return. In addition, they can charge 

for lodging and meals. At the present time the two companies listed above do not have inspectors that live in 

Arizona. Depending on where they do live, the cost of the inspection could run as high as $1,500 or more. 
 

While WSDLA is working to see if we can’t have other alternatives, the way it stands right now, the changes 

will cost most plants replacing their boilers or new plants starting up a great deal of money. WSDLA will report 

progress on this situation as it develops. If you are interested in these updates, please send me your current 

email address so I can add you to the list.   

Arise Boiler Inspection and Insurance 

Company Risk Retention Group 

Grand Bay I 7000 S. Edgerton Rd., Suite 100  

Brecksville, Ohio 44141 

Paul Welch Chief of Engineering Operations  

p - 770.464.4380 paul.welch@ariseinc.com  

www.ariseinc.com 

  

OneCIS America Insurance Company 95 

Oakwood Rd 

Lake Zurich, IL 60047 

David Seaton 

Business Development Manager 

p - 847-726-3733 

c - 224-931-3776 

david.seaton@us.bureauveritas.com 

www.us.bureauveritas.com 

W E ST E R N S TA TE S D R Y C L EA N E RS &  L A U N DE R E RS A SS O CI AT IO N                                               Page 5 
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TransChem Environmental, LLC (TCE) is 

your single, reliable source to properly  

handle hazardous waste issues. 

Let us worry about your waste disposal. 

We offer the lowest prices and best service 

for regularly scheduled pick ups. 

Our environmental professionals and chemical disposal specialists have the            

credentials and experience to solve your hazardous waste issues quickly, safely, and 

professionally. 

We never use subcontractors, so you can be assured that we are accountable to you, 

your timeline and your budget. 

Our Management team is ready to respond to your needs with speed and safety. 

Most quotations are provided with 24 hours! 

Call Don Huey, Vice President, Sales at (866) 778-8563 (O) or (602) 513-6528 (C) 

 

 

 

Arcadia Cleaners (Continued from PAGE 1) 

When asked why they are members of the association, Mark Senior said that he views associations as a 

community where you can learn and have the support that is so necessary to growing your business. He 

counts on the association to keep him up to date as to what is going on in the industry. He said he also 

looks forward to the Clean Show every two years so that he can see the latest in new equipment and tech-

nology. He also looks forward to the educational seminars presented at the Clean Show as well as the CCA 

show in Long Beach. 

Mark Junior said that he was grateful for the opportunity to learn about the drycleaning business by at-

tending the drycleaning courses provided by DLI. He had no experience except for working summers at the 

plant prior to joining his dad in the business.  He found the courses  made it easier for him to get up to 

speed quickly. 

As to the future of the industry, Mark Sr. believes that the new high tech operations like the recently de-

funct Washio, will not make it in our industry. He believes that the market will eventually consist of the 

high quality cleaners along with the discount cleaners. Most of the casualties will come in the form of the 

“middle of the road” plants  that aren’t providing enough difference in quality to justify their higher price 

as compared to the discount plants. 

They both agree that it isn’t an easy business, but it is a good business. Times and surroundings change but 

Arcadia is still here and plans to be for many years to come.  
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The Henderson Insurance Agency 

Insuring Drycleaners for 44 Years 

Proper Clothing Coverage and Perfect Service 

Get a Quote Over the Phone in 5 Minutes 

      602-262-9080 

The Western States Drycleaners & 
Launderers Association newsletter is 
published quarterly.  
 
WSDLA welcomes submission of 
typed articles and pictures. Larger 
articles submitted in WORD format 
will also be considered for publica-
tion.  
 
Advertising rates are available on re-
quest. Call 877-342-1114 or email 
ed@wsdla.org for rates.  
 
Our Allied Trade members support 
allows us to provide this newsletter 
to all drycleaners and launderers in 
Arizona and Nevada regardless of 
their membership status.  

 

DLI Announces Clean 2017 Program 

 

DLI's Clean 2017 program will include the following topics. Join us in Las Vegas, June 5-8 for the world's larg-

est and longest-lived convention for garment care professionals. Here are the topics we'll be covering in our edu-

cational sessions this year, (exact dates and times still under consideration): 
 

 “Drycleaners and Laundry Owners: Partnering for Future Profits" 

  

 Drycleaners and laundry owners are using each other’s expertise to increase their market share. Learn from 

 industry members how they have made this partnership work for them. 
 

 ”Business as Unusual” 
 

 The drycleaning business today is so much more than “Suit and tie.” Your customers are changing and their 

 expectations are changing. If you’re not changing your business is not growing. Hear how some industry  

 professionals meet the demands of current and future customers. 
 

 "Five Essential Steps to Growing Revenue in a Tough Market" 

  

 Discover how to unlock the secrets of successful sales promotion and marketing management with ideas you 

 can implement right away. 
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Tank Maintenance 
 
Did you know that Union recommends you clean the tanks on the cleaning machine every 4 months? I’ll 
bet most cleaners haven’t cleaned their tanks in 4 years, let alone every 4 months.  
 

 
 
To clean out the tanks you start by removing the lower front panel. 

 
 
Transfer the solvent from the first tank to the drum (use instructions in your machine manual for trans-
ferring solvent). Remove the glass from the tank 1 sightglass, remove the reflective plate and use the still 
cleanout scraper to clean out the tank. Make sure you are wearing a respirator and the proper 
safety gear before cleaning out the tank. Then, replace the glass and return the solvent you trans-
ferred into the wheel back to the first tank. Repeat the steps above for the remaining tanks. Then replace 
the lower front panel. 

 
Salvation Army Teams with Tucson’s Cleaners in the 
Spring Clothing Drive 
 

Cleaners in the Tucson market will assist the Salvation Army in a “Spring Clothing 
Drive”. The program is designed to increase clothing donations in what amounts 
to the slowest time of the year for the Salvation Army. The program will begin on 
Earth Day, April 22nd and ran through the end of June.   
 

Mary Lou Milyard, Customer Service Rep with Laundry & Cleaners Supply in Tuc-
son will be handing out flyers to all of the cleaners in Tucson while explaining how 
the program works. Many of the cleaners in the Tucson market have participated 
in the program over the past couple of years. It is our hope that more cleaners will 
lend their support. 

 

The Salvation Army will provide posters for all cleaners who choose to participate in the program. They 
will also drop off the box pictured in the photo above to accommodate donated garments dropped off at 
your plant. The boxes will come with plastic liners that will be placed inside the box. Once the box be-
comes full, the liner should be removed and a new one installed in its place. At that point, the Salvation 
Army should be contacted so they can send a truck to pick up the donated garments.  
 

We encourage all of the plants participating in the program to take the opportunity to do a bit of 
"housecleaning" yourselves by going through your racks and looking for orders that have been on the 
conveyer well over 90 days. Most cleaners do this purging a couple of times a year. The garments you give 
to the Salvation Army from your racks or conveyers will qualify as a donation.  
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Fire Extinguisher ABC’s 
                                                      From Occupational Health & Safety 

Are you training your employees as frequently as required? Have you designated 

employees who are expected to stay behind? Have you trained them to know 

when they should not attempt to fight a fire because it is too large? 

Fire departments emphasize that employees should not fight a fire that is 

larger than a desk in size, one that is producing black smoke, or when its flames 

are reaching the ceiling. Also, they should never use a fire extinguisher before the 

local fire department has been called via 911 and they know that the building is 

being evacuated. 

When fire extinguishers are provided for employee’s use, OSHA requires 

the employer to educate them on the general principles of extinguisher use and 

the hazards involved in fighting an incipient stage fire—a fire that is limited to 

the original material ignited, is contained (such as in a wastebasket), and has not 

spread to other materials. The extinguisher training must be provided when em-

ployees are first hired and then annually thereafter. Employers who have been 

designated to use fire fighting equipment in the emergency action plan are to be 

trained when first given that assignment and then annually after that. 

If an employer has a written fire safety policy that requires immediate, total evacuation of employees from the 

workplace when a fire alarm sounds, the policy includes an emergency action plan and a fire prevention plan; and 

fire extinguishers are not on the premises, that employer is exempt from the requirements. If portable fire extin-

guishers are present, however, the employer must ensure they are located so they are readily accessible to employ-

ees and ensure those extinguishers are maintained, fully charged, and operate properly. 

Every employer with extinguishers on site should know that they must maintain and test those extinguishers 

regularly. OSHA’s regulation states they should visually inspect them monthly and also perform an annual mainte-

nance check and record those annual checks’ data. Hydrostatic testing should be performed by trained individuals 

with “suitable testing equipment or facilities” or by qualified third parties. 

Employers that do have fire extinguishers on their premises should select them based on the  types of antici-

pated fires there, and they should  place extinguishers for Class A fires so that the travel distance for employees to 

any extinguisher is 75 feet or less, according to the regulation. For Class B extinguishers, however, the employees’ 

travel distance that employers should consider is 50 feet or less.  The travel distance for Class D extinguishers is 75 

feet or less. 

What do the extinguisher classes mean, and how many classes exist? In the United States, there are five clas-

ses of fire extinguishers: 

Class A: for wood, paper, cloth, trash, and plastics. 

Class B: for flammable liquids, including gasoline, oil, grease, and acetone. 

Class C: for electrical fires and energized equipment fires. 

Class D: for metal fires, including magnesium, titanium, and sodium. 

Class K: for kitchen fires that involve vegetable oils, animal fats, or fats used in commercial cooking appliances. 

Continued on page 11 
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Fire Extinguisher ABC’s 
Continued from page 10 

 

Other key points about workplace fires for employees 

to understand: 

 

• Close doors when exiting. This helps limit the spread 

of smoke and fire throughout the building. 

 

• Use stairwells: never use elevators during a fire 

emergency. Elevators may fail, trapping occupants, 

and also may fill with smoke. 

 

• An employee meeting place should be established so 

everyone can be accounted for after the evacuation. 

The meeting place must be away from the building 

because the area of the fire should be clear for fire de-

partment personnel, and also so employees are clear of 

glass or debris that may fall from the building. 

 

Is your business compliant? 

 

Go ahead, admit it, you’ve always wanted to do this to a 

parking lot hog. 
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WSDLA Mission Statement 

Western States Drycleaners & Launderers             

Association, an affiliate of the Drycleaning &    

Laundry Institute, is the trade association of      

professional drycleaners and launderers in           

Arizona and Nevada. 

The not-for-profit organization provides value 

through education, research, legislative                

representation and industry specific informational 

programs, products and services. 

Western States Drycleaners & Launderers            

Association is dedicated to the highest standards 

of business ethics and professionalism,                 

environmental responsibility, textile serviceability 

and a positive public image. 

 

CALENDAR  OF  EVENTS               

April 22                    Salvation Army Clothing Drive  - TUCSON ONLY   

May 13                         WSDLA Spotting & Wetcleaning Seminar - Christ Lutheran  

                                     Church - Maroney’s Cleaners  9AM to 4PM Lunch Served  

June 5-8                       Clean Show - Las Vegas, NV 

July 10 - 14                  DLI Introduction to Drycleaning course, Laurel, MD 

July 17 - 18                  DLI Advanced Drycleaning course, Laurel, MD 

October 16 - 20            DLI Introduction to Drycleaning course, Laurel, MD  

October 23 - Nov 3      DLI Advanced Drycleaning course, Laurel, MD 

WSDLA Drycleaning Basics, Wetcleaning and Spotting Seminar 

 
Mark your calendar for Saturday, May 13th for the WSDLA Educational seminar. The program will begin at the 

Christ Church Lutheran, 3901 E. Indian School Rd., Phoenix at 9:00 AM. The seminar will consist of a classroom 

instruction to learn about the basics of Drycleaning, Wetcleaning and Spotting. Drycleaning Fundamentals will be 

presented by Bill Hay, Executive Director of WSDLA. The Wetcleaning portion will be presented by John Cirillo 

with Street’s and Adco. The Spotting presentation will be presented by Jeff Schwarz with A.L. Wilson.  

 

At the end of these presentations lunch will be served before moving to Maroney’s Cleaners, 3192 E. Indian School 

Rd., Phoenix, AZ for a live demonstration of spotting by Jeff Schwarz. Time will be allocated for participants to try 

their hand on the spotting board. Those who attend will receive certificates of completion. 

 

The seminar will be “free” for all members of the association. Non-members will be charged $20 per plant.  
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Top 10 OSHA Citations of 2016: A Starting Point for Workplace 

Safety  

Labor’s Occupational Safety and Health Administration releases a preliminary list of the 10 most frequently 

cited safety and health violations for the fiscal year, compiled from nearly 32,000 inspections of workplaces 

by federal OSHA staff. One remarkable thing about the list is that it rarely changes. Year after year, our in-

spectors see thousands of the same on-the-job hazards, any one of which could result in a fatality or severe in-

jury. More than 4,500 workers are killed on the job every year, and approximately 3 million are injured, de-

spite the fact that by law, employers are responsible for providing safe and healthful workplaces for their 

workers. If all employers simply corrected the top 10 hazards, we are confident the number of deaths, amputa-

tions and hospitalizations would drastically decline. Consider this list a starting point for workplace safety: 

1. Fall protection 

2. Hazard communication 

3. Scaffolds 

4. Respiratory protection 

5. Lockout/tagout 

6. Powered industrial trucks 

7. Ladders 

8. Machine guarding 

9. Electrical wiring 

10. Electrical, general requirements 

 
It’s no coincidence that falls are among the leading causes of worker deaths, particularly in construction, and 

our top 10 list features lack of fall protection as well as ladder and scaffold safety issues. We know how to 

protect workers from falls, and have an ongoing campaign to inform employers and workers about these 

measures. Employers must take these issues seriously. We also see far too many workers killed or gruesomely 

injured when machinery starts up suddenly while being repaired, or hands and fingers are exposed to moving 

parts. Lockout/tagout and machine guarding violations are often the culprit here. Proper lockout/tagout proce-

dures ensure that machines are powered off and can’t be turned on while someone is working on them. And 

installing guards to keep hands, feet and other appendages away from moving machinery prevents amputations 

and worse. Respiratory protection is essential for preventing long term and sometimes fatal health problems 

associated with breathing in asbestos, silica or a host of other toxic substances. But we can see from our list of 

violations that not nearly enough employers are providing this needed protection and training. The high num-

ber of fatalities associated with forklifts, and high number of violations for powered industrial truck safety, tell 

us that many workers are not being properly trained to safely drive these kinds of potentially hazardous equip-

ment. Rounding out the top 10 list are violations related to electrical safety, an area where the dangers are well

-known. Our list of top violations is far from comprehensive. OSHA regulations cover a wide range of haz-

ards, all of which imperil worker health and safety. And we urge employers to go beyond the minimal require-

ments to create a culture of safety at work, which has been shown to reduce costs, raise productivity and im-

prove morale. To help them, we have released new recommendations for creating a safety and health program 

at their workplaces. We have many additional resources, including a wealth of information on our website and 

our free and confidential On-site Consultation Program. But tackling the most common hazards is a good 

place to start saving workers’ lives and limbs.  

 

Thomas Galassi is the director of enforcement programs for OSHA.    

http://www.osha.gov
https://www.osha.gov/SLTC/fallprotection/
https://www.osha.gov/SLTC/etools/construction/falls/4ladders.html
https://www.osha.gov/SLTC/scaffolding/
https://www.osha.gov/stopfalls/index.html
https://www.osha.gov/SLTC/controlhazardousenergy/index.html
https://www.osha.gov/SLTC/machineguarding/index.html
https://www.osha.gov/SLTC/respiratoryprotection/index.html
https://www.osha.gov/SLTC/poweredindustrialtrucks/index.html
https://www.osha.gov/SLTC/electrical/
http://www.osha.gov/shpguidelines
https://www.osha.gov
https://www.osha.gov/dcsp/smallbusiness/consult.html
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Know Your Customer 
By Ricardo Gonzalez, DLI Web Developer 

 

Ashley was your average nineteen year old. She attended a good, local college and lived at home with her parents. 

She worked a part-time job to pay off some of her tuition, but still loved to go shopping with friends. No one knew 

she had a big secret…or so she thought.  

 

When she came home from class one day her father was waiting for her at the door. "Are you pregnant?" he asked. 

Ashley froze immediately. How did he know? She had only found out a week ago and hadn’t started showing yet. 

Plus, she had been careful to not leave any clues at home so she could tell them when she was ready to talk.  

So how did her father know? Surprisingly, he had visited his local Target to ask about their ads. 

 

Target Research 

 

Most shoppers don't buy everything they need in one store. They may buy clothing at the mall and buy food at the 

grocery store. Target's goal is to convince their customers to do all their shopping at one of their national chains.  

Their research department knows that it is tough to change customers' habits, except on rare occasions where old 

routines fall apart. Specifically, when a woman becomes pregnant.  

Expectant families are a goldmine to retail companies. Childbirths are one of the few moments where parents are ex-

hausted and extremely busy. They'll try to save time and money without regard to how they've shopped in the past. 

Therefore, Target assigns a unique code to every customer and tracks everything they buy so that they can analyze 

their purchasing habits.  

 

So, when Ashley started buying an unusual amount of unscented lotion, calcium, magnesium, and cotton balls; their 

computers signaled that she could be pregnant. Target's marketing department then began to assault Ashley's house-

hold with coupons for diapers and strollers. Ashley's father, furious that his daughter kept receiving these ads, drove 

to Target and accused the manager of trying to encourage his daughter to get pregnant. Little did he know the news 

that was awaiting him at home. 

 

Application to Drycleaners 

 

Privacy issues aside, Target does one thing very well—they understand who their customers are and what they need 

before they do. 

 

The message here is not to hire a mathematician to crank out customer analysis, but to understand what your market 

is and how you can provide value. If a customer drops off a wedding dress to be drycleaned, perhaps offer a coupon 

to clean the entire wedding party's clothes at a discount. If someone drops off a comforter to be cleaned, offer to 

clean one comforter for free if they bring in three more.  

News Release—Governor's Office 

February 8, 2017  

PHOENIX — "Intel’s expansion in Arizona is huge news for our state. With thousands of 
jobs and a $7 billion investment, Fab 42 will create a ripple effect throughout our 
economy. This means jobs for Arizonans, and a historic investment in our state. Intel's 
commitment to Arizona speaks volumes about our workforce, advanced educational 
infrastructure, business environment and commitment to technology and innovation. 
This represents a core area of Arizona expertise, advanced engineering and manu-
facturing. We are thrilled about this announcement and what it means for Arizonans." 



15 

THANK YOU!  

ALLIED TRADES MEMBERS 
A.L. WILSON CO. 

Jeff Schwarz - TX 

ARROW LEATHERCARE 

Bruce Gershon 

CPEC 

Greg Jameson 

HENDERSON INSURANCE AGENCY 

Byron Henderson 

KAJIWARA EQUIPMENT CO.                                  

Art Kajiwara - CA 

LAUNDRY & CLEANERS SUPPLY, INC.                   

Dave Eckenrode - AZ 

M&B HANGER CO. 

Steve Mathews - AL 

OUR TOWN AZ 

David Cox 

PRO LAUNDRY 

Jim Nolan 

R.R. STREET & CO. Inc./Adco 

John Cirillo 

SANKOSHA U.S.A., INC. 

Andrew (Bud) Bakker 

SHEEN EQUIPMENT CO. 

Chino Martinez 

SMALL BUSINESS AMERICA 

David Miller 

TRANS CHEM ENVIRONMENTAL CO.       

Don Huey - AZ 

UNITED CLEANERS SUPPLY                               

Lane Olson - NV 

WES VIC SYSTEMS 

Chad Boucher - CA 

 

               Equipment for Sale 

Chicago Ironer - Single Roll 120” Gas - built 

in 2002 - in great shape. $8,500 or Best 

Offer 

Contact Harry Boucher -  Carr’s Cleaners, 

Turlock, CA - 209-648-7123 
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Western States Drycleaners 
& Launderers Association 

P. O. Box 31838 

Phoe-
nix, 


