
  

Trudy Adams Seminar Recap – 9-22-2016 

 
 
Every business starts with a vision or dream. That vision has to be shared with the employees. They have 
to embrace it too. They must also know what is expected of them. Success relies on Teamwork. There 
needs to be a written playbook and scripting for how to handle a variety of situations. The employee can’t 
be expected to know what you want without guidance. While this playbook should address every depart-
ment in the company, it is most essential at the front counter. After all, “The CSR is the face and the voice 
of the company.” 
 
In order to grow your business you have to be able to stand out from your competition. Trudy is convinced 
that you don’t focus on the price of your product, but the customer experience itself. That starts with the 
power of a smile along with eye contact and the way you greet the customer. Here are some other topics 
that she discussed: 
 
• Greet customers as though they are welcome.  
• Listen to your customers. 
• Ask these questions every time the customer comes in. 
 ◦ Do they know what services you provide? 
 ◦ Do they know what the weekly/monthly special is? 
 ◦ Does anything need special attention? 
• Create a new customer experience. 
 ◦ Thanks for choosing XYZ Cleaners. 
 ◦ You have made the right choice. 
 ◦ We are going to take great care of you. 
• Scripts should be developed that address how a CSR responds to every situation. 

◦ Overcoming objections – CSR’s should make a list of objections your customers have ie: Why are 
your prices so high? Why do you need my email address?            (Continued on page 6) 
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WSDLA Board of Directors        
2016 

OFFICERS/EXECUTIVE BOARD  

Heath Bolin, President 520-419-7558 

Marci Benge, Secretary 520-836-6771 

Carol Ticgelaor, Treasurer 602-264-0701  

Rich Walton, Chairman of the Board  602-956-2560  

DIRECTORS 

Dave Silliman, Uptowne Cleaners  602-264-0701 

John Cirillo, Street’s/Adco 480-390-2394 

Larry Durgin, Seville Cleaners 520-320-1710 

Dave Eckenrode, Laundry & Cleaners Supply 602-244-0770 

Jason Kentzel, CuffLinX FabriCare 480-359-5641 

David Meyer, Elite Cleaners 602-952-7085 

David Miller, Small Business America 480-223-1234 

Jeff Schwarz, A.L. Wilson  201-240-9446 

Denise Testori, Prestige Cleaners 480-495-2272 

Mark Witt, Arcadia Cleaners 602-955-3680 

Mark Witt Jr., Arcadia Cleaners 602-955-3680 

EXECUTIVE DIRECTOR 

Bill Hay,  602-524-0023, ed@wsdla.org 

Welcome to our newest Members: 

Jason Kentzel—CuffLinX FabriCare 

Mesa, AZ 

Darren Proulx—JJ’s Cleaners 

Sparks, NV 

PRESIDENT’S 

MESSAGE 

  

 

CALENDAR  OF  EVENTS               

Oct14— Nov 4              DLI Two week Advanced Drycleaning course, Laurel, MD            

October 17-21              DLI  5 day Intro to Drycleaning, Laurel, MD  

November 12-13          NEFA Fall Fest ’2016 Biltmore Hotel, Providence, RI 

December 3                 WSDLA Holiday Social—Bluewater Grill, Phoenix, AZ 

January 12-15, 2017    Five Star Conference NCA/DLI Dominican Republic 

June 5-8, 2017             Clean Show Las Vegas, NV 

Dear Members, 
  
Well, we made it through another summer in the 
Southwest.  School buses and football games are a 
very welcome sight because it means we made it 
through our slowest season and cooler temperatures 
and more business are right around the corner.   As I 
write this I am optimistic about the rest of the year 
but I am also nervous about the future.   The Elec-
tion in November, the daily news cycles of pessimis-
tic growth and the upcoming vote on a new mini-
mum wage in Arizona will surely keep many small 
business owners awake at night.  In these uncertain 
times it is incredibly important to get back to the 
basics of your business and focus on the details in 
your operation.  Being a member of DLI makes that 
task easier with their resources and guidance on 
best practices of the Drycleaning industry.  WSDLA 
has committed to more training seminars that will 
help Cleaners focus on those basics.  The number 
one reason customers leave our businesses is due to 
poor customer service provided by an untrained 
CSR.  Our seminar in September “Creating a Super 
CSR” featuring Trudy Adams is a great way to refo-
cus on that one critical part of our business.  This 
seminar will be well attended and is free for all 
WSDLA members, and only $20 for non-member 
plants.   With that in mind there has never been a 
better time to be part of WSDLA, you can save that 
$20 and also take advantage of some other new 
membership incentives we have in place for the rest 
of the year.  If you are ready to get back to the basics 
and get better, call our executive Director Bill Hay 
today (602-524-0023) and become a member. 

Sincerely, Heath Bolin 

  

tel:%28602-524-0023
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Executive Directors Corner 

“If you always do what you have always done, you will always get what you 
have always got.” I forget where I heard this the first time, but I think it is ap-
propriate to start off my column. The point is that if you expect things to 
change, you have to do something different. That could begin by doing some-
thing as simple as coming to a WSDLA sponsored seminar.  
 
These seminars are designed to educate you on compliance issues, help you 
with ideas on how to better train your staff, how to do a better job of market-
ing your business and how to maintain your equipment. Quite frankly, I have 
been disappointed with the turnout for the last couple of seminars. I know that we can never schedule 
these events to please everyone. However, with enough notice along with reminders of the event I 
would hope more plants would take advantage of these opportunities.  
 
This association is here for you. However, we need your feedback to function efficiently. What kind of 
seminars would you like to see? What day of the week would work best for you? What time would you 
like to see the seminar begin? Would you consider attending a training seminar if held on a Saturday? 
Please consider these questions and provide me with your answers. Send me a brief email or call me 
anytime. We can’t do it without you. 
 
Switching gears, the weather is finally giving us a break. I’m hoping we are done with triple digit tem-
peratures until next year. Before you know it, the holidays will be upon us. The association Holiday 
Social is to be held on Saturday, December 3rd at the Bluewater Grill at 6:30PM (see page 9 of this 
newsletter for more details). This social is open to members and non members alike. Why not plan on 
joining us for great food and a good time.  

W E ST E R N S TA TE S D R Y C L EA N E RS &  L A U N DE R E RS A SS O CI AT IO N                                                
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The Henderson Insurance Agency 

Insuring Drycleaners for 44 Years 

Proper Clothing Coverage and Perfect Service 

Get a Quote Over the Phone in 5 Minutes 

      602-262-9080 

The Western States Drycleaners & 
Launderers Association newsletter is 
published quarterly.  
 
WSDLA welcomes submission of 
typed articles and pictures. Larger 
articles submitted in WORD format 
will also be considered for publica-
tion.  
 
Advertising rates are available on re-
quest. Call 877-342-1114 or email 
ed@wsdla.org for rates.  
 
Our Allied Trade members support 
allows us to provide this newsletter 
to all drycleaners and launderers in 
Arizona and Nevada regardless of 
their membership status.  

GOVERNOR DUCEY, ARIZONA COMMERCE AUTHORITY AN-

NOUNCE EXPANSION OF MCKESSON CORPORATION IN GREAT-

ER PHOENIX 

September 22, 2016 

PHOENIX – Governor Doug Ducey and the Arizona Commerce Authority today announced that McKesson Corporation, cur-

rently ranked No. 5 on the Fortune 500, will expand its existing workforce in the company’s Greater Phoenix regional headquar-

ters. 

McKesson, a healthcare services and information technology company, will occupy a 271,000-square-foot twinned office 

complex in the Salt River Pima-Maricopa Indian Community. The facility is currently under construction and is expected to 

be complete in early 2018. Upon completion, the new building will be home to McKesson’s existing Scottsdale-based 

workforce of more than 1,400, with room to accommodate nearly 2,200 total jobs over the next five years. 

“McKesson has had a long-standing presence in Arizona, and this impressive new office space will allow for the addition 

of nearly 800 new high-value jobs for our citizens,” said Governor Doug Ducey. “The decision to expand in Arizona rein-

forces the fact that our state offers the top talent, ideal location and favorable operating environment that industry-leading 

companies like McKesson require.” 

“McKesson has been a valued presence in our state’s business community for many years, and we could not be more 

excited that the company not only remains committed to Arizona but will significantly expand its operations,” said Sandra 

Watson, Arizona Commerce Authority President and CEO. “The project will create hundreds more of the technology and 

professional services jobs Arizona is becoming known for. Congratulations to McKesson on this new cutting-edge facility!” 
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Spotlight on Allied Trade Members 

Coin and Professional Equipment Co. is the largest commercial laundry equipment 
distributor in the state of Arizona and has been serving the Southwest since 1962. 
CPEC offers a complete line of high quality vended, on premise and dry-cleaning 
equipment. Our award winning parts and service departments, and their dedication 
to our customers, are a huge part of our success. With offices in Phoenix and Tuc-
son and more than 30 employees, we are able to provide services to customers 
throughout Arizona and New Mexico as well as Western Texas.  
 
When representing manufacturers like Unimac, Maytag, Yamamoto, and others, it’s 
extremely easy to adopt and maintain a focus on efficiency, productivity and quali-
ty. The Harmony System is no exception. Utilizing the Yamamoto platform, Harmo-
ny is quickly becoming an industry leader in these very principles by saving time and cutting expenses, all while pro-
ducing excellent results. 
 
“I get the biggest kick when I see my customers excited about Harmony. Seeing and feeling results that they never 
expected.” says Greg Jameson, CPEC’s Harmony consultant. “Helping business owners to be more productive and 
profitable is what it’s all about”. Greg has over 40 years of technical and customer service experience, including 20 
years specifically in the commercial laundry industry. With his extensive mechanical background, he is able to pro-
vide our customers with practical advice and recommendations that focus on energy savings and increased productiv-
ity. New technologies, green concepts, and a common sense approach are all tools that Greg uses to enable our cus-
tomers to operate in the most cost effective means.  
 
Originally from Southern California, an interest in mechanics led Greg to attend Arizona’s Universal Technical Insti-
tute, where he studied automotive and diesel technology. He continued in that field for many years as a technician, 
shop foreman, and assistant service manager. In the mid 90’s, he made the switch from automotive repair to laundry 
service. In 2003, he returned to Arizona and joined CPEC as our service manager. Greg shifted to CPEC’s sales team 
in 2013 and is currently working with dry cleaning owners and operators throughout Arizona, Nevada, and New Mex-
ico as CPEC’s regional sales manager for the Harmony Cleaning System.  
 
If you would like to learn more about Harmony, please feel free to contact Greg at (602) 723-3108 or email at: 
gregj@cpec-laundry.com. 

  

                                                                                                    Trudy Adams Seminar (Continued from page 1) 
• Things you never say to a customer. 
• Look for ways to grow the business. 
• Last words to your customers should be, “We appreciate your business.” 
 
Here is one of the comments Trudy received from one of the seminar attendees. 
 
Trudy, 
 
I wanted to reach out and say thanks again.  It was a great seminar and gave me a lot to think about.  The two customer ser-
vice reps I brought with me to the seminar were all jazzed on the ride home.  We talked about how we can improve our cus-
tomer service.  I have regular staff meetings and we talk about customer service.  Now we have a lot more ideas for scripting 
and making some training videos.  Thanks for the “push.”   
 
You are truly gifted as a speaker.  Thanks again . . . 

 
Kim Weller—Malibu Cleaners 
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Saturday, December 3rd, 2016  •  6:30 pm 

1720 E Camelback Rd 

Phoenix, AZ 85016 

(602) 277-3474 

$45 per person. Includes an appetizer, entrée, dessert and gratuity. Cash bar.  

Appetizers: New England Clam Chowder or Salad 

Entrees:  Grilled Atlantic Salmon, Sautéed Pacific Sandabs, Grilled Chicken Breast served with scal-

loped potatoes and sautéed vegetables, Wild Prawn Linguine with White wine, garlic butter, chopped 

tomatoes, basil and fried capers, 10 oz. Rib Eye steak (all steaks cooked medium rare only) 

Dessert: Key Lime Pie 

RSVP: Bill Hay 602-524-0023 or ed@wsdla.org 

4th Quarter 2016 
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Member Spotlight— Artisan 

Cleaners, Prescott, AZ 

Artisan Cleaners was opened in the mid 1970’s 

under the name of Dave’s Cleaners in Prescott. 

It relocated in 2006 after losing it’s lease at the 

original location. The current owner bought 

the plant in 2008. Steve Harms, the owner, is 

originally from Minnesota. He grew tired of 

the endless winters there and settled on relo-

cating to Arizona. Shortly thereafter he heard 

that the plant was for sale. Although he had no 

experience in the industry he thought, “How 

hard can it be” and decided to buy the busi-

ness. 

It wasn’t very long after that when he began to question just how “hard it could be”. Fortunately, Steve is 

very mechanically inclined. He feels like that skillset was one of the things that allowed him to survive. He 

learned very quickly that it was almost impossible to get a repairman to drive all the way to Prescott. In 

addition, if the repair called for a part the repairman didn’t have with him, that would necessitate a sec-

ond trip. 

The year after he bought the plant, business really tanked. That presented a number of challenges that he 

wasn’t expecting. He got into the Internet early. He found that listing on Google and Yelp led to more new 

customers than paper and print ads. He also has a very impressive website. 

Artisan is a full service cleaner with one location. He also services several agencies in the surrounding area 

as well as a couple of commercial accounts. He recently added a new shirt unit and a pant topper in his 

commitment to increase productivity and quality.  

Steve is optimistic about the future. The Prescott area is growing by leaps and bounds. His point of sale 

software allows him to track new customers. He said he is averaging around 100 new accounts every 

month. The fact that the Prescott area could be considered a retirement community has helped with that 

growth. These retirees are among the generation that considered drycleaning a necessity rather than a 

luxury. Still, Steve says that the majority of his growth is from shirts. The millennials tend to bring in 

more shirts than drycleaning. 

The plant was already a member of the association when Steve bought it. He has maintained his member-

ship since then as he sees the many benefits of membership. He likes the fact that the association keeps 

you up to date as to what is going on in the industry. They also provide new ideas and trends.  

Steve says that the information and programs provided by the association has been invaluable. He main-

tains a book of the Technical Analysis Bulletin Service (TABS) at the counter. TABS explain how certain 

types of damage occur in cleaning and are often used to settle claims. He also likes the ability to able to 

call DLI for answers to just about any question he may have.   

Steve says he looks forward to receiving the Fabricare magazine for all the great articles and new ideas it 

contains. In addition, he is a big fan of their Friends of the Planet hanger recycling program and the sup-

port material DLI provides for members that participate in the program.  
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DO YOU HAVE A DISASTER PLAN? 
 
It seems every time you hear the news, there is some disaster that has occurred.  In Southern California, we re-
cently had an earthquake.  Around the country there has been storms, flooding, power outages ,fires as well as 
crazies with guns.  Have you prepared for any of these catastrophes?  No business should risk operating without 
a disaster plan.  If you have one, good for you.  If you don't, it is time to start planning.  We take for granted that 
our employees will KNOW what to do when something happens.  This is not the case.  In a panic situation, peo-
ple sometimes make dumb choices.  Your employees need to know what you want done and how to go about 
doing it.  A commitment to planning today will protect your business and give your company a better chance for 
survival. 
 
 
DEVELOP A PLAN Chances are you will not be at your business when an emergency occurs and you may not be 
able to get in contact with your staff.  This is why it is critical that you have a WRITTEN plan that everyone is 
aware of.  Start by taking a walk through your business.  Identify any potential hazards as well as identify-
ing "safe" spots. Danger spots would include being near windows or heavy hanging objects.  Determine the best 
escape route out of the business.  You probably have a plan that your local Fire Department had you complete in 
the event of a fire.  You can use this plan as an outline that you can build on.    In preparing your plan, it is im-
portant to specify the smallest details.  Your employees need to know what you want them to do in the event of 
a fire or earthquake.  They also need to know what should be done if confronted with a violent situation.  All em-
ployees should be made aware of your plan but one employee should be appointed to be in charge. Show your 
employee in charge how to shut off gas, water and electricity.   Once you have the plan WRITTEN down, share it 
with all your employees and discuss it.   Quake Kare, emergency preparedness experts, state "Failure to maintain 
standards of protection for your employees opens managers and owners to liability if losses or injuries occur be-
cause of their failure to act." 
 
I can't stress enough you need to have a written plan and the importance of discussing that plan with all your 
employees.  I had an incident at my plant.  I was not there and the pants topper motor caught on fire.  We had 2 
fire extinguishers and all my employees knew where they were but I never discussed it with them.  My presser, 
bless his heart, started beating the fire out with a rag.  I later asked him why he did not use the fire extinguisher, 
he said he did not think about it.    Don't assume anything when developing your plan. 
  
 
DEVELOP A PLAN TO CONTINUE YOUR BUSINESS OPERATIONS   Utilities may be turned off for days.  Should you 
invest in a generator?    Talk to your suppliers.  What can you expect from them in way of support?  Create a con-
tact list for existing critical business suppliers and vendors and others you plan to use in an emergency.  Form an 
alliance with another cleaner or cleaners who will be willing to help you if necessary.  Consider if you want to run 
the business from another location in the event your plant is not accessible.   If you plan now, your business will 
survive and recover quickly.  
 
BUILD A KIT OF SUPPLIES TO BE KEPT AT YOUR LOCATION     Water, food, first aid kit, flashlight, tools and bat-
tery-operated radio should be part of the kit.  Water and food are necessary in the event your employees and 
perhaps customers were unable to leave the premise.  Employees need to be instructed to put the radio on and 
listen for bulletins and protective actions to take.  Store these items in a sturdy, easy to carry container.  Make 
sure everyone knows where they are located.  In addition, have flashlights located in the front, middle and rear 
of your business.  I had a power outage one evening.  I happened to be at the plant but boy, it does get dark.  I 
did NOT have flashlights located throughout the store and it was a hassle locating them. Power outage is anoth-
er important situation to cover in your plan.  Tell them how to handle this occurrence.  
                                                                                                                                                 Continued on page 11 



11 

DO YOU HAVE A DISAS-
TER PLAN? 
(Cont. from Page 10) 

Planning in advance will definitely cut down on the 
stress and give you the ability to make prudent busi-
ness decisions. What I have discussed is a brief over-
view.   It is so easy today to go online and there is an 
abundance of information to be found to aid you in 
developing your plan.  PLEASE start working on this 
today.  If you take these steps, you will be one of the 
60% of small businesses that reopen after a major dis-
aster.  
 
 
I AM sure you have a disaster plan for your home as 

well, don't you?       

Jackie Smith   

Henderson Insurance   

949-863-0900 
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TransChem Environmental, LLC (TCE) is 

your single, reliable source to properly  

handle hazardous waste issues. 

Let us worry about your waste disposal. 

We offer the lowest prices and best service 

for regularly scheduled pick ups. 

Our environmental professionals and chemical disposal specialists have the            

credentials and experience to solve your hazardous waste issues quickly, safely, and 

professionally. 

We never use subcontractors, so you can be assured that we are accountable to you, 

your timeline and your budget. 

Our Management team is ready to respond to your needs with speed and safety. 

Most quotations are provided with 24 hours! 

Call Don Huey, Vice President, Sales at (866) 778-8563 (O) or (602) 513-6528 (C) 

Tannin Formula  

Q: I just prespotted a small coffee stain on a white linen blouse with tannin formula 

and then drycleaned it normally with a light colored load. When the blouse came out 

of the drycleaning machine the coffee was gone, but there was a large greyish tan 

discoloration in the area. I think the brightener broke down from the tannin formula. 

What can I do to fix this problem? 

 

A: It is not very likely that tannin formula caused any damage to the fabric whitening 

agents as you may believe. Most likely, this is local soil redeposition which can occur readily on linen as well as 

other cellulose (plant type) fabrics when portions of the garment are prespotted with wetside agents and then 

drycleaned while these areas are still damp. Cellulose is absorbent by nature, especially when wet, so all moisture 

must be allowed to dry out of the fabric prior to cleaning. Otherwise, local redeposition from floating soils and im-

purities in the load may result, causing grey or tan stains. Many times, soaking a cellulose garment in a detergent 

and warm water bath followed by thorough rinsing and air drying will remove the discoloration and restore the gar-

ment. Local spotting may be sufficient for a small area. 

 

Suggested Reading: 

 

DLI's Encyclopedia of Drycleaning Online offers many stain removal bulletins related to this topic. 

 

DLI's App provides ready-to-use stain removal instructions for all sorts of stains.  

 

Posted By Harry Kimmel | 3/28/2016 12:29:06 PM 
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ADEQ Announces Significant Cost Savings 

for State in its Ongoing Support of  

Governor Douglas A. Ducey’s Commitment 

to Efficient & Accountable Government 
 

PHOENIX (May 19, 2016) – Arizona Department of 

Environmental Quality (ADEQ) officials announced 

today significant cost savings for the State of Arizona 

as part of its most recent accomplishments in support 

of Governor Douglas A. Ducey’s commitment to effi-

cient, accountable government. 

 

ADEQ made significant changes to its office layouts 

and overall footprint, which resulted in ADEQ vacat-

ing nearly 30,000 square feet of office space at its 

headquarters location (1110 W. Washington St.) and 

an entire building previously used by ADEQ’s Vehicle 

Emissions Inspection (VEI) program near 40th St. and 

State Route 202 in Phoenix. ADEQ also returned 26 

vehicles. 

 

ADEQ’s changes are saving the State of Arizona close 

to $600,000 in annual rent, are expected to generate 

income for the State from auction sales of the former 

VEI property, appraised at approximately $1.5 million, 

and its returned fleet vehicles. Working in cooperation 

with the Arizona Department of Administration, the 

headquarters space now will be rented by other State 

agencies, creating additional cost savings for Arizona. 

Not only have ADEQ’s actions saved money, but as 

part of its headquarters office re-organization, ADEQ 

relocated personnel to make sure cross-functional 

teams are seated together to provide efficient customer 

service. ADEQ also sent more than 17 tons of paper to 

be recycled and reduced office equipment expenses. 

 

“At ADEQ we love to reduce waste to the environment 

AND reduce waste in our operations,” said ADEQ Di-

rector Misael Cabrera. 

WSDLA Mission Statement 

Western States Drycleaners & Launderers             

Association, an affiliate of the Drycleaning &    

Laundry Institute, is the trade association of      

professional drycleaners and launderers in           

Arizona and Nevada. 

The not-for-profit organization provides value 

through education, research, legislative                

representation and industry specific informational 

programs, products and services. 

Western States Drycleaners & Launderers            

Association is dedicated to the highest standards   

of business ethics and professionalism,                 

environmental responsibility, textile serviceability 

and a positive public image. 
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WSDLA/Salvation Army Clothing Drive Recap 
 
The second annual clothing drive ended on June 30th. I would like to thank the 60 plants in 

Phoenix and the 35 plants in Tucson that participated in the program. I also need to recog-

nize Laundry & Cleaners Supply personnel for their support. In addition, I want to thank the 

support we received from Jeff Beamguard with the Salvation Army in Phoenix and Ed En-
cinas in the Salvation Army Tucson location.   
 

There were a number of reasons for the numbers being off this year. There were 
some logistical issues early on that effected the kick off date. Participation from 
cleaners in Phoenix were down considerably. Several cleaners said they were already 
doing a clothing drive for Big Brothers/Big Sisters. Others stated they had just com-
pleted a drive for a local church or other organization. It seems like more and more 
groups are getting into collecting donations for their organizations. I don't think 
that trend is going to change, but I don't want to give up.  
 
In discussions with the representatives of the Salvation Army during the wrap up, we decided to work on 
our communications in the future. There were some problems with communicating how the program 
worked initially. We talked about using pictorials to show where the extra box liners are stored and how to 
install a new one when the current bag gets full. We agreed that more attention should be paid to securing 
Public Service messages on local TV stations. We did have some radio ads in Tucson this year, but not in 
Phoenix.  
 
The bottom line is that we want to continue this program in the future, but recognize that we have to do 
some fine tuning on the program itself. As a result, I would like to get feedback from everyone involved in 
the program as to how we can improve. I would also like feedback from those who haven’t been involved in 

the program as to their reasons for not participating. 
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THANK YOU!  

ALLIED TRADES MEMBERS 
A.L. WILSON CO. 

Jeff Schwarz - TX 

ARROW LEATHERCARE 

Bruce Gershon 

CPEC 

Greg Jameson 

HENDERSON INSURANCE AGENCY 

Byron Henderson 

KAJIWARA EQUIPMENT CO.                                  

Art Kajiwara - CA 

LAUNDRY & CLEANERS SUPPLY, INC.                   

Dave Eckenrode - AZ 

M&B HANGER CO. 

Steve Mathews - AL 

OUR TOWN AZ 

David Cox 

R.R. STREET & CO. Inc./Adco 

John Cirillo 

SANKOSHA U.S.A., INC. 

Andrew (Bud) Bakker 

SHEEN EQUIPMENT CO. 

Chino Martinez 

SMALL BUSINESS AMERICA 

David Miller 

TRANS CHEM ENVIRONMENTAL CO.       

Don Huey - AZ 

UNITED CLEANERS SUPPLY                               

Lane Olson - NV 

WES VIC SYSTEMS 

Chad Boucher - CA 

 

Care Labels—Gotta Love em 

 

“Your most unhappy customers are your 

greatest source of learning.” 

                                       Bill Gates 
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Western States Drycleaners 
& Launderers Association 

P. O. Box 31838 

Phoenix, AZ   85046 


