
  

2nd Quarter 2016 

Member in the News— Congratulations Garcia Cleaners, Tucson, AZ 

 
PHOTO: Sophia Paliza-Carre, AZPM 

Barbara Cariño and her son Eddie Escalante run Garcia Cleaners, a family-owned dry-cleaning business on 22nd Street.  

Barbara Cariño and her son Eddie Escalante run Garcia Cleaners, a family-owned dry-cleaning business on 22nd 

Street. They have been in business 107 years. They sit in big comfortable chairs catty corner to each other in the of-

fice, surrounded by photographs of the old business and family members involved. Photos of Margarito and his wife 

Guadalupe grace the front lobby of Garcia Cleaners, as well as old photos from the different iterations of the busi-

ness.  

  Eddie started working at Garcia Cleaners when he was 10, picking up cigarette butts in the parking lot for $4 a 

week. He tried to get out of the dry-cleaning business when he went to college, but it just pulled him back in. “It’s 

like the Godfather, the mafia. Just when I think I'm out, they bring me back in.” Barbara's grandfather Margarito Gar-

cia opened the business after immigrating to the U.S. from Mexico. It started out as a tailor shop, called Garden City 

Tailors, which he thought was a pretty name, and was actually the name of his New Jersey distributor. 

  His family has continued his legacy, because they take pride in their work and because they enjoy the sagas of their 

customers. “The funniest thing is we have customers that are divorced and they still come here separately," Eddie 

said. "That’s the funniest thing. And we know what's going on with them before they think we know." "I could make 

a whole television show, reality show, about the cleaners. We have customers that are so many different characters," 

Eddie said. They have even had the honor of laundering Wilbur the Wildcat - the University of Arizona mascot.  

(Continued on PAGE 5) 
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WSDLA Board of Directors        
2016 

OFFICERS/EXECUTIVE BOARD  

Heath Bolin, President 520-419-7558 

Marci Benge, Secretary 520-836-6771 

Carol Ticgelaor, Treasurer 602-264-0701  

Rich Walton, Chairman of the Board  602-956-2560  

DIRECTORS 

Dave Silliman, Uptowne Cleaners  602-264-0701 

John Cirillo, Street’s/Adco 480-390-2394 

Larry Durgin, Seville Cleaners 520-320-1710 

Dave Eckenrode, Laundry & Cleaners Supply 602-244-0770 

David Meyer, Elite Cleaners 602-952-7085 

David Miller, Small Business America 480-223-1234 

Jeff Schwarz, A.L. Wilson  201-240-9446 

Denise Testori, Prestige Cleaners 480-495-2272 

Mark Witt, Arcadia Cleaners 602-955-3680 

Mark Witt Jr., Arcadia Cleaners 602-955-3680 

EXECUTIVE DIRECTOR 

Bill Hay,  602-524-0023, ed@wsdla.org 

Welcome to our newest Member: 

Dave Thomas—Tucson Cleaners 

Tucson, AZ 

 

 

PRESIDENT’S 

MESSAGE 

 

CALENDAR  OF  EVENTS               

April 21 - 24, 2016      Southwest Drycleaners Association Show, Fort Worth, TX 

May 2—6                      DLI Introduction to Drycleaning, Laurel, MD  

May 27—30                  North Carolina Association of Launderers and Cleaners, 

                                     Wrightsville, NC 

June 21—22                 Wisconsin Fabricare Institute Conference, Mequon, WI 

June 24—26                 South East Fabricare Association Show, Jacksonville, FL  

Fellow Members, 

Thank you to all of those who re-

newed your membership with 

WSDLA/DLI and to new members that have joined so far 

this year.  WSDLA is set to have a very exciting year with 

many great learning and networking opportunities 

throughout the year.  One example was the Wetcleaning 

seminar held on March 17th at my plant here in Tuc-

son.  We all learned a great deal about Wetcleaning of gar-

ments, which is becoming more and more important as we 

look at the type of garments we clean and press on a daily 

basis.  It is clear our customers and their garments have 

changed and it’s great to have more ways to handle these 

items.  We also got an in depth look at the DLI Spotting 

app that makes training and spotting a much less intimi-

dating process, while being able to meet other cleaners 

and share experiences and ideas.  

Stay tuned to the upcoming calendar for seminars on 

items that WILL make a difference in your day to day oper-

ation if you choose to get involved and attend.  Remember 

that we never stop learning and at WSDLA we are com-

mitted to helping every member continue their Dryclean-

ing education throughout the year.  If you have sugges-

tions for topics please do not hesitate to give me a 

call.  Also, please keep the association aware of any issues 

you feel the association may need to be aware of in the 

world of Drycleaning.  

Wishing all of you a busy and happy Spring. 

Heath Bolin 

Sparkle Cleaners—Tucson, AZ 

Cell: 520-419-7558 
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Executive Directors Corner 

The Importance of Preventative 

Maintenance 

Well, another winter bites the dust. Time to prepare for the summer heat. Now is the time to service 
those swamp coolers along with the water tower. Don't wait for the temperatures to hit triple digits 
before you decide to insure that your roof mounted equipment is running smoothly. Your employees 
will thank you and your cleaning machine will need all the cool water it can get.  
 
Speaking of your cleaning machine, you may want to schedule an acid wash on your refrigeration coil, 
solvent cooling coil and still condenser coil (if your machine is equipped with a still) if you haven't 
done so in a couple of years. Water in Arizona and Nevada are full of minerals that build up over time 
and restrict the flow of water through the coils. In addition, the mineral deposits insulate the coils and 
decrease their ability to exchange the heat. When this happens the machine may go into alarm mode 
and prevent you from completing the load. Depending on where you are in the cycle or whether the 
still is on, the alarms will read FRIG UNIT WATER or LACK OF STILL WATER. Once the alarms 
sound you will have to leave the machine off until the probes cool down before you can finish the load. 
That will kill production and end up costing you more money in labor. There is nothing worse than 
having your pressers standing around waiting for something to press.  
 
Having your mechanic acid wash the inside of your coils will remove all of the mineral deposits. NEV-
ER put the acid in your tower as it will destroy the tower pump. Your mechanic will bypass the tower 
and circulate the special acid through the coils. Then, he will com-
pletely flush out the coils with water before reconnecting the tower. 
Performing this acid wash every couple of years will keep your ma-
chine running at peak performance. What is that old saying? "You can 
pay me now or pay me later." Said another way, "An ounce of preven-
tion is worth a pound of cure."  
 
Another thing to put on your list of preventative maintenance is the 
removal and cleaning of the exterior Still Condenser and Solvent Cool-
ing coils. Over time these coils will trap lint and dirt on the exterior of 
the coils. That debris will not allow the coils to condense the still va-
pors or cool the solvent. If the solvent cooling coil becomes packed 
with lint, solvent flow will be reduced causing poor cleaning and re-
deposition. I have seen occasions where the solvent flow was reduced 
to a trickle. When that happens the clothes themselves become the fil-
ter. Anyone who has dealt with redeposition knows that it normally 
involves your writing checks to customers for garments that have 
turned gray and can’t be fixed. I could be wrong, but I don’t think 
most cleaners look forward to paying claims when the cause of those 
claims were so easy to avoid through preventative maintenance. How-
ever, the choice is up to you.  

W E ST E R N S TA TE S D R Y C L EA N E RS &  L A U N DE R E RS A SS O CI AT IO N                                               Page 5 
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The Henderson Insurance Agency 

Insuring Drycleaners for 44 Years 

Proper Clothing Coverage and Perfect Service 

Get a Quote Over the Phone in 5 Minutes 

      602-262-9080 

The Western States Drycleaners & 
Launderers Association newsletter is 
published quarterly.  
 
WSDLA welcomes submission of 
typed articles and pictures. Larger 
articles submitted in WORD format 
will also be considered for publica-
tion.  
 
Advertising rates are available on re-
quest. Call 877-342-1114 or email 
ed@wsdla.org for rates.  
 
Our Allied Trade members support 
allows us to provide this newsletter 
to all drycleaners and launderers in 
Arizona and Nevada regardless of 
their membership status.  

  (Garcia Cleaners Continued from PAGE 1) 

 

  The family loves their big parking lot, because they’re a one-stop shop for rodeo wranglers who want their jeans 

starched enough to bounce dust off. They also pride themselves on always remembering your first name. Eddie says 

working at Garcia Cleaners is like working at a barbershop. “If you come on a Saturday it's a big family thing. We’re 

all hanging out,” Eddie said. “They come to visit us because we are never home!” his mother adds.  

Eddie will be the fourth generation to take over. Various studies have found that about 3-5 percent of family-owned 

businesses make it into the fourth generation and beyond. Making it that long is hard, and not all those 100 years or 

so have been peaceful.  

  First there was the great depression of the 1930s. Then, the urban renewal efforts of downtown in the 1960s. “When 

urban renewal came my uncle didn't want to continue the business," Barbara said. "My dad did so he went and took 

his share. My dad decided to open another one, looked all over town driving, and found this place on 22nd Street.”  

  “My grandfather always used to tell me in the 70s about the polyester scare," Eddie said. Wools, cottons, and silk all 

need to be dry-cleaned, but polyester was different. (It) looks just as fancy, but you can wash it," Eddie said. While 

the world didn’t end up switching to all polyester jumpsuits, the Garcia family has been faced with uncertainty of 

livelihood again and again. The 2008 recession almost put them out of business, as people cut luxury services like 

haircuts and dry-cleaners. 

  The most recent challenge comes from the Regional Transit Authority. They’re planning a road widening project for 

22nd Street which would displace the Garcia Cleaner’s from their perch right off I-10. For now, the project has been 

put off until at least 2017. Project manager Janice Cuaron, says the third phase, the phase which would affect Garcia 

Cleaners, is delayed for at least 3 to 5 years. And when it occurs, the city would pay relocation expenses. 

  When it comes to general business climate in Tucson, Lea Marquez-Peterson of the Hispanic Chamber of Com-

merce says that Latino-owned businesses (actually Latina-owned, more specifically) are the fastest growing sector 

and yet face challenges scaling up: “When you look at data, you see that latino-owned businesses have lesser access 

to capital than the general population," Marquez-Peterson said. "Our businesses tend to be smaller and more family 

owned and operated. “  

  They’ve been through it all before. So chances are, when they have to move again, Garcia Cleaners will live on. 

And maybe they’ve been able to make it so many years, by just thinking in small chunks of time. 

 

Story by Sophia Paliza Carre—Arizona Public Media 
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Salvation Army/WSDLA Spring Clothing Drive 
 
WSDLA is joining the Salvation Army in Phoenix and Tucson for the second annual Spring Clothing 
Drive. The kick off date is Friday April 22 which coincides with Earth Day. This year we have expanded 
the program to include the Las Vegas/Henderson Nevada areas as well. The program will run until the 
end of June and will help fill the void during the slowest time of the year for donations.  
 
The distributors in both states, Laundry & Cleaners Supply in Arizona and United Cleaners Supply in Ne-
vada are instrumental in signing up cleaners to participate in the program. The distributor sales repre-
sentatives explain to the cleaners how the program works and ask for their commitment. Once the plants 
commit to the program the Salvation Army will deliver enough posters and collection boxes as needed to 
each plant. Once the program begins the Salvation Army will call on these plants as needed to pick up 
what has been donated. Last year we collected over 11,000 pounds of used clothing to benefit the Salva-
tion Army.  
 
WSDLA urges all of you to participate in the program. If you are interested, please contact your distribu-
tor sales rep or call WSDLA at 877-342-1114. We also encourage plants that participate in the program to 
do a bit of "spring cleaning" themselves by going through your racks. In Arizona, garments on the racks 
for more than 90 days can be donated.  
 
Unlike a lot of other "charitable organizations", the Salvation Army does not accept government or state 
monies. 90% of the monies they receive from donations or what they make from the sale of donated cloth-
ing or other items goes back into their programs, not into huge salaries for their administrators.  
 
Please join us in this effort. 
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Spotlight on Allied Trade Members 
 
A.L. Wilson has been manufacturing stain removers of unsurpassed quality for 
over 85 years. From the beginning, Wilson spotters have been great tools for 
drycleaners and launderers who accept the challenge to deliver the quality of gar-
ments and linens that their customers are looking for. Wilson stain removers allow 
them to remove more stains completely and safely.  
 
In 1928 when Wilson was founded, the art of stain removal was in its infancy. In 
that year, Aura L. Wilson, a successful spotter, decided to bottle his effective for-
mulas and sell them to friends in the industry. Two years later, John Schwarzmann 
saw the potential in Wilson's idea, joined the company and launched it on its cur-
rent path. His philosophy was simple: Wilson products must be not only the most effective at removing 
stains but also the safest for delicate fabrics and colors. It's a business philosophy that has endured for 
four generations.  
 
Recent research and development has resulted in many new products that not only provide high levels of 
performance but also address the environmental concerns that have surfaced in recent years. Without 
compromising effectiveness, Wilson's newly developed products are designed to be safer for workers and 
the environment.  
 
Our manufacturing philosophy has not changed in over 85 years. We continue to manufacture high perfor-
mance, high value stain removers that contribute to the success of the cleaners and launderers who use 
them. We supply valuable tools that let our customers deliver the quality stain removal that their custom-
ers desire. Our customers know they can count on Wilson spotters to help them earn a spotless reputation 
and keep their customers coming back.  
 
Our customer service and support are equally valuable to our customers. From the lab, through manufac-
turing, the office staff and out into the field, we focus not only on helping our customers remove more 
stains safely and completely, but also on helping them protect their business from environmental and reg-
ulatory nightmares. Every day our Regional Vice Presidents are in the field, interacting with drycleaners 
and launderers, keeping their fingers on the pulse of the industry.  
 
We actively participate in industry trade associations such as the Drycleaning & Laundry Institute, the Na-
tional Cleaners Association, the Textile Care Allied Trades Association as well as local associations, includ-
ing WSDLA.  
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NFPA Publishes Updated Fire Codes 
 

Revised and updated standards for fire prevention in drycleaning plants was published in De-

cember 2015 by the National Fire Protection Association.  

 

NFPA standards are adopted by states, cities and local governments and affect nearly every 

building in the country, said Nancy A. Pearce, the NFPA staff liaison for the committee that has 

been working on the new standard for drycleaning. NFPA is a non-governmental entity that has 

no enforcement power. That is up to local jurisdictions who will need to incorporate the revised 

NFPA standard for their rules and regulation.  

 

“I would encourage you to tell your governing authorities that there is a newer version which 

will probably work to your advantage,” Pearce said.  

 

Pearce, who oversees 18 other fire codes in addition to drycleaning for NFPA, said the last revi-

sion was published in 2011 and when the process began on the current revision she thought it would be simple matter. That has-

n’t been in the case.  

 

“When I walked into the first meeting, committee chairperson Jan Barlow, Jan’s Cleaners, said, ‘OK we’re going to fix this. This 

whole thing needs to be blown up and start from scratch.’ ”  

 

Thus began a process of out with the old and in with the new as the 15-member committee over the course of several meetings 

endeavored to develop a new fire code that reflects recent changes in solvents and equipment in the drycleaning industry. The 

final document was approved by the committee last summer with no dissenting votes.  

 

The NFPA standard for drycleaning dates back to 1925 with requirements based on the widespread use of combustible and flam-

mable solvents in the industry at that time.  

 

“The industry is very different now than in the ’30s,” Pearce said. “Hazards have changed significantly due to changes in equip-

ment and solvent.  

 

When non-flammable perchloroethylene became a major industry solvent, many of the old fire prevention requirements didn’t 

apply. The NFPA standard kept some of the old language and added some new due to perc but it wasn’t always clear that the 

standard that applied to flammable solvents did not also apply to perc and in some cases cleaners ended up having to do things 

that didn’t really make sense, Pearce said.  

 

“Perc was good from a fire safety standpoint,” Pearce said. But in the face of growing environmental regulations, there has been 

a trend away from perc and back to flammable solvents, albeit ones that are less flammable than those of the pre-perc days.  

 

Pearce said that raises the question: Are we introducing fire hazards again? 

 

It’s an example of how environmental protection and fire safety can become competing interests. When those two are in conflict, 

the environment will win every time, Pearce said. Thus high-flash hydrocarbon solvents will get the nod over inflammable perc.  

 

As another example, she noted that freon was good from a health and safety standpoint, but it was phased out due to environ-

mental concerns.  

 

With both types of solvents currently in widespread industry use, the new standard addresses both. In addition, it accounts the 

different types of equipment that are in use. “The type of solvent you use and the type of equipment will determine your require-

ments,” Pearce said.  

 

The revised standard will better identify the type of equipment to be used with a particular solvent to make it clear to enforce-

ment authorities what type of fire protection is required.  

 

For example, the revised standard will recognize the differences between closed-loop and open-circuit systems. Closed-loop sys-

tems have fewer fire protection requirements than open systems since there is less chance for the creation of fugitive emissions.  

 

(Continued on PAGE 10) 
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(Continued from PAGE 9) 

NFPA Publishes Updated Fire Codes 

 
The current standard identifies drycleaning plants in terms of the solvent used, primarily based on the solvent’s 

flashpoint starting with Type I with the lowest flashpoint up to Type 3, which includes current high-flash solvents. 

Type IV plants are those that use a non-combustible solvent, ie., perc.  

Within those groups, the standards are further specified based on the type of equipment. 

The versions cover four equipment types, beginning with Version 1 which is an open system using either combus-

tible or non-combustible solvent that is continuously open to the air — a bucket for example. That is prohibited un-

der the new standard.  

 

Version II equipment is an open-circuit system using either combustible or non-combustible solvents that releases 

fugitive emissions, suppresses and controls combustion and that has fire safety controls.  

 

Version III systems are those using either combustible or non-combustible solvents closed loop that do not release 

emissions, prevents combustion and has safety controls.  

 

Versions IV systems are closed loop that use non-combustible solvents (perc) that has safety controls and does not 

release emissions.  

 

Neither Class I solvent nor Version 1 equipment would be allowed under the NFPA standard. 

 

Rules will be tuned to match the solvent class and equipment version. 

 

As new solvents are introduced, solvent manufacturers or suppliers would be required to provide information about 

the solvent and certify the flashpoint. They also must pro-

vide operators with written instructions on the safe use of 

the solvent. 

Questions that need more study, Pearce said, are whether a 

solvent degrades over time and its flashpoint changes and 

if additives to the solvent change the flashpoint. Pearce 

said research on this question would have to be supported 

by the industry. The new can be viewed or purchased on 

the NFPA web site, www.nfpa.org/32. 

While the committee is not likely to meet again for a cou-

ple of years, Pearce said new members are welcome. Infor-

mation on the committee is also available on the web site. 

The committee is chaired by Jan Barlow, a past president 

of the Drycleaning and Laundry Institute and owner of 

Jan’s Professional Dry Cleaners in Michigan. Other indus-

try members are on the committee include Jim Douglas of 

GreenEarth Cleaning, Steve Langiulli of Columbia/ILSA, 

Mary Scalco of DLI, Chris Tebbs of Fabricare Solutions in 

Canada, and Vic Williams of Union Drycleaning Products. 

The committee also includes representatives from fire safe-

ty and protection, insurance and environmental regulatory 

bodies. 

 

Courtesy of Harry Kimmel III, DLI Director of Communi-

cations 
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TransChem Environmental, LLC (TCE) is 

your single, reliable source to properly  

handle hazardous waste issues. 

Let us worry about your waste disposal. 

We offer the lowest prices and best service 

for regularly scheduled pick ups. 

Our environmental professionals and chemical disposal specialists have the            

credentials and experience to solve your hazardous waste issues quickly, safely, and 

professionally. 

We never use subcontractors, so you can be assured that we are accountable to you, 

your timeline and your budget. 

Our Management team is ready to respond to your needs with speed and safety. 

Most quotations are provided with 24 hours! 

Call Don Huey, Vice President, Sales at (866) 778-8563 (O) or (602) 513-6528 (C) 
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Avoid the “Your Stuff or Their Stuff” Conundrum 
 
When a drycleaner burns down, the most costly stuff the cleaner is responsible to replace for is often the 
clothing. We ensure 2000 drycleaners in the West. In one night during the LA riots we had 26 cleaners 
burn down. Over our 44 year history we have paid over 15,000 clothing claims. We know about drycleaner 
fires. 
 
Do you have enough clothing coverage and do you have the right kind? To answer that question, first we 
need to know how much clothing there is in your store. After a fire the usual amount of clothing in a cleaner 
is around two-thirds of the annual sales. That can be a big number. Since you are a drycleaner you should 
purchase a policy specifically designed for  drycleaners. The unique thing about a drycleaner policy is the 
fact that it has additional unlimited clothing coverage. 
 
There are many drycleaners who purchase a policy from a generalist agent who is a friend or family mem-
ber, but that policy doesn't have the type of clothing coverage that they need. Here's what happens: Your 
friend gives you a policy and he points to a coverage endorsement in the back with the heading "Customer 
Goods Coverage Form". It looks good. The policy is cheap. So you buy it. 
 
If you had a drycleaner insurance expert read that form this is what you would learn: The endorsement al-
lows you to use your coverage to pay for damaged clothing. Sounds good.  But the wording is sneaky in 
that it doesn't give you extra clothing coverage. It just gives you the option to use the coverage that you 
bought for your own equipment (what your policy calls business personal property coverage) to pay for 
your customers’ burnt-up clothing. In that situation you are faced with an either/or proposition. Coverage 
dollars are available for either your customer clothing or your equipment. Not both. That may be fine for 
your customers, but now you have no money to replace your ruined equipment.  
 

We suggest that you read your policy carefully to ensure 
that it has the proper wording that gives you additional 
coverage for your customer clothing.  That coverage 
needs to be different from and in addition to the coverage 
for your equipment.  A dry cleaner insurance specialist 
will be able look at your policy and tell quickly. If you 
want to talk to one, give us a call. 
 
                                            Scott Henderson 
                                            Henderson Insurance Agency 
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WSDLA Mission Statement 

Western States Drycleaners & Launderers             

Association, an affiliate of the Drycleaning &    

Laundry Institute, is the trade association of      

professional drycleaners and launderers in           

Arizona and Nevada. 

The not-for-profit organization provides value 

through education, research, legislative                

representation and industry specific informational 

programs, products and services. 

Western States Drycleaners & Launderers            

Association is dedicated to the highest standards   

of business ethics and professionalism,                 

environmental responsibility, textile serviceability 

and a positive public image. 
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THANK YOU!  

ALLIED TRADES MEMBERS 
A.L. WILSON CO. 

Jeff Schwarz - TX 

ARROW LEATHERCARE 

Bruce Gershon 

CPEC 

Greg Jameson 

HENDERSON INSURANCE AGENCY 

Byron Henderson 

KAJIWARA EQUIPMENT CO.                                  

Art Kajiwara - CA 

LAUNDRY & CLEANERS SUPPLY, INC.                   

Dave Eckenrode - AZ 

M&B HANGER CO. 

Steve Mathews - AL 

OUR TOWN AZ 

David Cox 

R.R. STREET & CO. Inc./Adco 

John Cirillo 

SANKOSHA U.S.A., INC. 

Andrew (Bud) Bakker 

SHEEN EQUIPMENT CO. 

Chino Martinez 

SMALL BUSINESS AMERICA 

David Miller 

TRANS CHEM ENVIRONMENTAL CO.       

Don Huey - AZ 

UNITED CLEANERS SUPPLY                               

Lane Olson - NV 

WES VIC SYSTEMS 

Chad Boucher - CA 

A drycleaner was called in for an IRS audit. 

After hours of questioning and supplying doc-

umentation, the drycleaner had a question: 

“Why is it,” he asked the auditor, “That the 

government isn’t as fussy about how it spends 

its money as it is about how I spend mine?” 

If people come into your place with-

out a smile, give them one of yours. 
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Western States Drycleaners 
& Launderers Association 

P. O. Box 31838 

Phoenix, AZ   85046 


