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Member Spotlight—  

Galaxy Cleaners, 

Surprise, AZ 

Galaxy Cleaners opened in the spring 

of 2009. In 2011 they opened a drop 

store to expand their operation. The 

current owner, Lyle Agnew, took over 

early in 2014. Before buying Galaxy, 

Lyle worked his entire career in cus-

tomer service in a variety of indus-

tries. He knows what it takes to get 

the job right, but more importantly 

he knows how to take care of his customers. 

Currently, Lyle offers all the usual services with the exception of fluff 

and fold, which he plans on offering soon.  

Until recently Lyle ran 2 Union perc machines. However, he has be-

gun to convert his plant to 100% Wetcleaning by replacing those ma-

chines with 2 x 80# Poseidon Wetcleaning machines along with 2 

Wetcleaning dryers. He has also purchased a Sankosha legger and 

suzie tensioning  presses.  

Obviously, Lyle is excited about the future of our industry or he 

wouldn’t be making such a large investment in his future. He is excit-

ed about growing his business and the growth opportunity he envi-

sions. He says the future of growth will hinge on giving your custom-

ers what they want. Since the customer base is moving toward millen-

nial's, you have to gear up to suit their needs. That includes looking at 

the services they are looking for and your ability to provide them. 

When asked why he is a member of the association Lyle states that it is 

all about the support and the opportunity to learn. He likes the new 

apps being offered such as the Spotting and Encyclopedia of Dryclean-

ing for Smart phones, tablets and iPad’s. He says he looks forward to 

the weekly email from DLI that offer suggestions on marketing and let 

him know about problem garments. 
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President’s Message: CHANGE OR 

DIE 
Hope everyone had a GREAT HOLIDAY SEASON.  

Just like New Year’s promises we are faced with trying to achieve the goals we 

will set for 2019. It is very easy to back down and continue on our old ways. So 

I suggest, you share your goals with a friend or 2 (business or personal). Making 

a public statement makes it harder to drop your plans.  

So with that said, I have two issues regarding success and failure that we will 

face in the coming years. 

MINIMUM WAGE is going up and if we don’t prepare we will face certain fi-

nancial death. 

Minimum wage in many areas of the USA is at $15.00 per hour or heading that 

way soon. Since we know poundage is going down every year, our OLD saying “I’ll make it up with more volume” 

no longer holds water. I urge you to raise your quality so you can raise prices. I have noticed many retail stores 

have help wanted signs in their windows.  Some offering $12.00 for starting salary, no experience necessary. Mini-

mum wage in Arizona will be $11.00 per hour for 2019 and will go to $12.00 in 2020. 

Our customers are aware that our costs are going up. With that said they still want to see a value to the service we 

provide. Economic principles do show with higher prices consumers will seek alternative services. In our case, we 

are losing customers to the home washing machine. 

It is important to raise prices on a regular basis. In my case I had a massage center raise prices for 2019. They apol-

ogized and said they had held prices steady for several years. The price increase was shocking. I truly would have 

recommended small increases over the past years. 

Secondly : 

Customer Service has to be the corner stone of every business model. The old ways of dealing with issues has to 

change. Customers don’t want to hear: 

I’ll have to consult with the manager. 

The owner is not here right now.  

The best solution to an issue will be made in the first 60 seconds.  My cousin, a very successful advertising execu-

tive, told me his boss wanted all problems solved this way. My suggestion is to empower your CSRs to, at mini-

mum, ask customers “How Can I Make This Right?” 

 Business 101 principle “Your first loss is your best loss. “ 

To summarize : 

Raise the bar so you will be able to compete in the labor market and make your business excel in customer service. 

Think of Costco. They take anything back and smile doing so. 

                                                                                                                  
                                                                                                                 Regards,  
                                                                                                                 David Meyer 
                                                                                                                 Email: EliteCleanersOffice@gmail.com 
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WSDLA Board of Directors         

2018 

 

OFFICERS/EXECUTIVE BOARD 

David Meyer, President 602-952-7085 

Melissa Coborubio, Secretary 602-323-9200 

Carol Ticgelaor, Treasurer 602-264-0701  

Heath Bolin, Chairman of the Board 520-419-7558  

 

DIRECTORS 

Phil D’Elia, Delia Cleaners 602-431-8555 

John Cirillo, Street’s/Adco 602-789-4603 

Dave Eckenrode, Laundry & Cleaners Supply 602-244-

0770 

Bruce Grebin, Farmers Insurance 480-598-1110 

David Miller, Small Business America 480-223-1234 

Jeff Schwarz, A.L. Wilson  201-240-9446 

Dave Silliman, Uptowne Cleaners 602-264-0701 

Denise Testori, Prestige Cleaners 480-495-2272 

Mark Witt, Arcadia Cleaners 602-955-3680 

Mark Witt Jr., Arcadia Cleaners 602-955-3680 

EXECUTIVE DIRECTOR 

Bill Hay,  602-524-0023, ed@wsdla.org 

                                             

WELCOME TO OUR NEWEST ALLIED TRADE MEMBER 

Richard Fitzpatrick—Kreussler, Inc. 

Tampa, FI  

WELCOME TO OUR NEWEST MEMBERS 

Dan Ogden—Ogden Cleaners 

Flagstaff, AZ 

Skyler Shelton—AZ Drycleaners 

Gilbert, AZ 

Doc Wiener—New Image Drycleaners 

Las Vegas, NV 
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Happy New Year. It’s a time 
for looking down the road 
and making decisions to 
keep your business profita-
ble. As you know, minimum 
wage goes up this month. I 
know many of you are al-
ready paying more than min-
imum wage to attract and 
hold good employees. How-
ever, it may be time for some 
of you to raise your prices to 
remain profitable without 
necessarily putting more money in your pocket.  
 
Set some goals for growing your business that will put 
more money in your pocket. If you have been ignoring 
adding fluff and fold to your offerings now is the time to 
reconsider. According DLI, fluff and fold is growing fast. 
I know for a fact that some forward thinking laundromats 
are offering pick-up and delivery on fluff and fold.  
 
Do you have a website, Facebook page, Twitter account or 
one of the other forms of Social Media? Do you collect 
customer email addresses? If so, do you communicate with 
them regularly with a program like Constant Contact or 
MailChimp? I’m surprised at the number of cleaners who 
don’t have a Social Media presence. With the customer 
base shifting to millennial’s, you risk missing these pro-
spects as they live on Social Media and emails. 
 
How about your equipment? Is it time for you to invest in 
new equipment that will save you time, money and repairs 
which include downtime? If it is time to replace your dry 
cleaning machine have you done your homework on what 
solvent you are going to choose? Have you considered 
looking at Wetcleaning? I can’t emphasize how important 
doing your homework is before you make your decision. If 
you are changing solvent, talk to several people that are 
currently using that solvent to see what they think. Also 
ask them what brand of equipment they purchased and 
how is it working out. How about service after the sale? 
 
Start your year by trying to look ahead. It’s your future 
and your business. Don’t wait until your business starts 
declining before looking at Social Media. Don’t wait until 
your equipment breaks down from the failure of a major 
component like the still. No one wants to put a new engine 
in a car that is 15 or 20 years old. Why would you want to 
do the same thing to repair a machine that is that old? 
 
                                                          Bill Hay 
                                                          Executive Director 
                                                          ed@wsdla.org 
                                                          602-524-0023 

 

Executive Directors Corner  

THANK YOU!  
ALLIED TRADES MEMBERS 

A.L. WILSON CO. 

Jeff Schwarz  

ARROW LEATHERCARE 

Bruce Gershon 

BRUCE GREBIN INSURANCE AGENCY 

Bruce Grebin 

CPEC 

Jerry Salcedo 

HENDERSON INSURANCE AGENCY 

Scott Henderson 

KAJIWARA EQUIPMENT CO.                                  

Art Kajiwara  

KREUSSLER, INC. 

Richard Fitzpatrick 

LAUNDRY & CLEANERS SUPPLY, INC.                   

Dave Eckenrode  

M&B HANGER CO. 

Steve Mathews  

OUR TOWN AZ 

David Cox 

PRO LAUNDRY 

Jim Nolan 

R.R. STREET & CO. Inc./Adco 

John Cirillo 

SANKOSHA U.S.A., INC. 

Andrew (Bud) Bakker 

SHEEN EQUIPMENT CO. 

Chino Martinez 

SMALL BUSINESS AMERICA 

David Miller 

TRANS CHEM ENVIRONMENTAL CO.       

Don Huey  

UNITED CLEANERS SUPPLY                               

Lane Olson  

WES VIC SYSTEMS 

Chad Boucher  

ZELLERMAYER 

David Singer 
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Allied Trade Spotlight - Sankosha 

Sankosha celebrated it’s 40th anniversary this year in Japan and it’s 25 anniversary in the United States. Sankosha 

has built a rock hard reputation worldwide on some basic business principles; integrity, innovation, and customer sat-

isfaction. Our products are known to provide labor-saving design coupled with seamless longevity to provide our cus-

tomers with years of satisfaction. At Sankosha USA, Inc., we are striving to continue the exceptional level of overall 

customer satisfaction established by Mr. Mitsuyuki Uchikoshi when he began business in this industry in 1968. 

Sankosha's headquarters is located in the western part of Tokyo, Japan. It houses both our administrative and manu-

facturing departments. Our engineering, electrical engineering, electrical assembly, metal fabrication, paint, main as-

sembly, packaging and sewing departments are all housed there. Our sales and administrative departments are also 

located at our head office. We feel having all of our departments at one facility truly gives us an edge. Also, the fact 

that we do over 90% of the manufacturing in house adds to the high quality control standards that we have set. Our 

factory is an unprecedented example of efficiency and state of the art manufacturing equipment. Our high investment 

back into our manufacturing facility is prevalent in the appearance and reliability of our products. 

Sankosha USA was incorporated in early 1993 and has been located in the Chicago suburb of Elk Grove, Illinois 

since that time. Currently housed at this facility are our sales, parts, service and administrative offices. All machinery 

sold in North America comes through our warehouse where final inspection prior to shipping takes place. A full com-

pliment of replacement parts, including covers and pads are stocked here. Most part orders are shipped on the same 

day received. Annual service schools for our distributors and service personnel are also held at our Elk Grove Village 

facility. 

Our absolute commitment to COMPLETE CUSTOMER SATISFACTION is visible in every aspect of our business. 

Customer satisfaction is the centerpiece of our business from our employee education to the handling of our custom-

ers in the field. We are happy to provide references on request. 
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Cleaner & Launderer Celebrates 58th Anniversary 
  
Randy and Albane Wente publishers of Cleaner 
& Launderer, trade publication for the dryclean-
ing and laundering industry are happy to an-
nounce the 58th anniversary of the publication.  
  
The publication was started in October of 1960 
by Wally Urquhart under the name of California 
Cleaner & Launderer covering 13 states  and ex-
panding, warranting the first change in the publi-
cation’s title to Western Cleaner & Launderer 
and as boundaries continued to expand, in 2007 
was renamed Cleaner & Launderer.  
  
In the early 80’s Wally hired Joan Reid, Randy Wente’s aunt and worked for him several 
years.  When Wally retired due to ill health he sold the publication to Joan and in turn she part-
nered with her sister Dorothy Ballard (Randy Wente’s mother). 
  
Together, the dynamic duo ran the business on their own until Joan decided to retire in 1990 and 
sold her share to Albane Wente.  In 1992 Dorothy also retired, selling her share to Randy Wente, 
who left Hughes Aircraft Co. after 20 years. 
  
Over the years readership and boundaries continued to expand.  Today, Cleaner & Launderer is 
mailed nationwide to all 50 states.  Over the next several years Cleaner & Launderer grew its 
large reader base even more not only through print, but online, mobile and social media. 
  
Surviving all of the hurdles throughout the years, Cleaner & Launderer is still going strong and 
look forward to many more decades. 

 

WSDLA Congratulates the Cleaner & Laun-

derer on it’s 58th Anniversary of the Publica-

tion. 
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WSDLA Holds Marketing for Profits Seminar with Kyle Nesbit 

 

 
 
 

WSDLA (Western States Drycleaners & Launderers Association) recently held a marketing seminar that 
was sponsored by A.L. Wilson. The seminar was presented by Kyle Nesbit who also introduced this presen-
tation at the recent CCA show in Long Beach, CA. 
 
Kyle is Vice President of Business Development at Edit TX (dba Memories Gown Preservation, MW Clean-
ers, Tide Dry Cleaners), with responsibility for brand management, gown preservation operations, infor-
mation technology strategy, and marketing programs. 
  
Kyle sees public speaking opportunities as his way to give back and serve the retail dry cleaning industry 
that has been a blessing for him and his family for 40+ years.  Below is a list of some of the topics dis-
cussed in his Marketing for Profits seminar: 

 
Creation of a Marketing Calendar 
Customer Loyalty Programs 
Standardized Integrated Marketing Campaigns 
Marketing Automation 
Reputation Management 

 
     

 

WSDLA Congratulates Sankosha as they cele-

brate their 40th anniversary in Japan and 

25th anniversary in the USA. 
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WSDLA’s Holiday Social  

The annual Holiday Social was attended by over 60 people. Held at the Bluewater Grill on Camelback Road again 

this year. Those of you that didn’t attend missed out on a fun filled event.  

David Miller 

Awarded Allied 

Tradesman of the 

Year 2018 
 

Dave Miller, owner of Small Business 

America, has been awarded Allied 

Tradesman of the year by the board of 

WSDLA. David has been a board mem-

ber for the association for many years. 

He has also made of number of seminar 

presentations over the years to help edu-

cation plant owners of the importance of 

keeping good business books. 

David is also be recognized for his ef-

forts in growing WSDLA’s membership 
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Cleaning Quilts 

Often the last thing a person considers when making a quilt is whether 
the finished product can be cleaned. The biggest problem cleaners’ 
face is poor colorfastness and shrinkage. The fabrics used in the quilt 
also may be made of different fibers that require different care. 
 
When you receive a handmade quilt for cleaning, try to obtain as much 
information about the quilt as possible, including the age of the item, 
the fiber content, and its approximate value. How the quilt should be 
cleaned depends on the nature of the soils and fiber content. 
 
Be sure to check the quilt for weaknesses in the fabric, tears, stains, or 
damaged areas before cleaning. In addition, since most quilts are made 
of many colors and/or elements, all pieces must be tested for colorfast-
ness. If samples are not available, test all colors in unexposed areas us-
ing the corner of a white handkerchief or a cotton swab with dryclean-
ing solvent. If no dye bleeding occurs, the item may possibly be 
cleaned. However, keep in mind that even if cursory preliminary test-
ing is conducted, this does not always ensure that the article will with-
stand a drycleaning process. 
 
Before cleaning, it is important that you notify the customer of the pos-
sible risks of cleaning the article. If the quilt has any sentimental value, 
it may be best to consult an expert or conservator before doing anything. Because of the nature of the dyes, filling, 
age of the fabrics, and backing, some quilts cannot be safely cleaned by any method. 

Posted 10/24/2018 1:11:13 PM 
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 More Jobs Coming 
to Phoenix 
 
PHOENIX - Retirement, insurance and 
investment firm Voya Financial says it 
will open a new office in metro Phoenix 
and will add more than 1,000 new 
workers. 
 
The planned office will add to the big 
401(k) manager's existing Scottsdale 
office. About 200 employees in the firm's investment management business are currently based in Scottsdale. 
     
Voya officials said Thursday at an event attended by Gov. Doug Ducey that it has found a temporary site for the 
new office that will open in January and is searching for a permanent location it hopes to open in mid-2020. 
     
The new office will include call center, back-office and customer support operations, as well operations for the 
firm's retirement, employee benefits and Individual life insurance businesses, plus support staff. 
     
Ducey said he welcomes Voya's expansion and investment. 
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TransChem Environmental, LLC (TCE) is 

your single, reliable source to properly  

handle hazardous waste issues. 

Let us worry about your waste disposal. 

We offer the lowest prices and best service 

for regularly scheduled pick ups. 

Our environmental professionals and chemical disposal specialists have the            

credentials and experience to solve your hazardous waste issues quickly, safely, and 

professionally. 

We never use subcontractors, so you can be assured that we are accountable to you, 

your timeline and your budget. 

Our Management team is ready to respond to your needs with speed and safety. 

Most quotations are provided with 24 hours! 

Call Don Huey, Vice President, Sales at (866) 778-8563 (O) or (602) 513-6528 (C) 
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 Registration Opens for Clean 2019  
 

 Registration is open for Clean 2019 being held June 20-23 in the New Orleans Morial Convention 

Center. 

 The Clean Show is the world’s largest exhibition of equipment, products and services for commer-

cial laundry, drycleaning and textile services. Attendees can see and compare working equipment in live 

demonstrations and can learn from more than 25 hours of classroom education covering all segments of 

the industry. 

 People planning to attend Clean 2019 are encouraged to pre-register by June 10, 2019.  Members 

of the any of the show’s five sponsoring associations can register for $119 a person. The non-member fee 

is $149. After June 10 all member and non-member registration will be on site and the fee increases to 

$169. Sponsoring associations are Association for Linen Management (ALM); Coin Laundry Association 

(CLA); Drycleaning and Laundry Institute (DLI); Textile Care Allied Trades Association (TCATA); and 

TRSA, the association for linen, uniform and facility services. 

 Attendees can visit the show’s website, www.cleanshow.com, to register online or to download a 

printable form for registering my mail or fax. Click on Attendee Information, then scroll down to Register 

Now. Each registration includes entrance to all four show days as well as access to all educational ses-

sions. 

 “Clean 2017 in Las Vegas drew more than 12,500 people from around the world and featured 481 

exhibiting companies,” said John Riddle, show manager. “We hope all textile care professionals will take 

advantage of this great opportunity to work together, learn together an succeed together.”  

 For more information about Clean 2019 visit the show’s website, www.cleanshow.com, or contact 
show management, Riddle & Associates, 2751 Buford Highway, Suite 100, Atlanta, Georgia 30324 USA, 
telephone 404-876-1988, email info@cleanshow.com. 

 

http://www.cleanshow.com
http://www.cleanshow.com
mailto:info@cleanshow.com
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Dye bleeds: Don’t panic...... 
 

Probably the most common stain removal question I get is about color bleeding, or dye 

fade. The garment either bleeds into itself, or picks up dye transfer from another garment. 

In either case the garment has been compromised. 

 

Black& White garments have been a huge problem in recent years and although I believe 

it has gotten better. It is still an issue. In many cases, manufacturers over-dye the black, 

without stabilizing the dye, or the spandex in the garment refuses to hold the dye. It looks 

really good under the fluorescent lights, but it’s a pain to process. 

 

The following steps are what I recommend; 

 

Read the garment care label. 

Look to see the makeup of the garment. 

If you see 4,6,8% spandex, in almost every case, especially if it is a new garment, it is going to bleed. 

 

Test to see if you can wet clean the garment. (place a Clean, white towel down on the nose of your spotting board. 

Place the black area of the black and white garment onto the towel. Flush well with wet steam. If the black bleeds 

onto the towel, You Cannot Wetclean this item!!!!!) 

 

If, after testing the black hasn’t bled onto the towel, you can wet clean the garment. Use the shortest, most gentle 

cycle. After the cycle is finished, Remove the garment immediately. If you let the garment lie on itself, wet.........it 

could bleed all over again. 

 

To dryclean this garment: 

Place garment into a large 100% cotton pillowcase and net bag. (If you have multiple items, each garment gets its 

own pillowcase.) If you don’t already have a dryclean short-cycle........program one in (3 minute bath, then extract, 

dry, etc...) Call me if you want to discuss Why, How and When you should use this cycle..... 

 

No matter what solvent you are using, this pillowcase method has cut the bleeding problem down by 90%.The gar-

ment usually will Not bleed to this short of a cycle, but If it does bleed, it will bleed into the pillowcase, and Not 

onto the rest of the clothes. 

 

Preventing the bleeding problem is easier than trying to fix the issue after the fact. 

 

Worst case scenario.......... 

O.K., we have tested the black & white garment, we chose the best method using the above listed information and 

the garment still failed........What now???? 

 

Even though the YellowGo is safe on ALL fabrics and its Only job is to remove fugitive dyes and the last traces of 

ink, we are Not going to use it .......yet. If you are still using Perc....spray the garment with EasyGo, wait 30-45 

minutes, then dryclean (I saved a $ 750.00 garment in Phoenix, by doing this.) This spray method might work in 

other solvents as well. 

 

                                                                                                                                              Continued on Page 16 
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The Henderson Insurance Agency 

Insuring Drycleaners for 44 Years 

Proper Clothing Coverage and Perfect Service 

Get a Quote Over the Phone in 5 Minutes 

      602-262-9080 

The Western States Drycleaners & 
Launderers Association newsletter is 
published quarterly.  
 
WSDLA welcomes submission of 
typed articles and pictures. Larger 
articles submitted in WORD format 
will also be considered for publica-
tion.  
 
Advertising rates are available on re-
quest. Call 877-342-1114 or email 
ed@wsdla.org for rates.  
 
Our Allied Trade members support 
allows us to provide this newsletter 
to all drycleaners and launderers in 
Arizona and Nevada regardless of 
their membership status.  

 

Cont. from page 15 
 
EasyGo soak method: 
2 gallons of 120°F water 
2 cups of EasyGo (the water will turn milky white) 
Soak garment for 45 min. - 1 hour. 
 
After soaking: 
1 gallon of cool water in a clean bucket 
3 oz. of RiteGo.( RiteGo acts like a rinsing agent.) 
Move around by hand for a few minutes, 
2nd rinse and spin in home style wash machine. 
 
If the garment has not responded, Use YellowGo. 
(see YellowGo videos@ www.ALWilson.com. Click on the YellowGo bottle, click on videos.) 
 
Dye bleeds will occur.......The key is 
Not to panic and do the wrong thing! 
 
Jeff Schwarz 
A. L. Wilson Chemical Co. 
JeffSchwarz@ALWilson.com 
201-240-9446 - cell 
800-526-1188 - office 
Learn More at ALWilson.com 

 

http://www.alwilson.com/
mailto:JeffSchwarz@ALWilson.com
http://alwilson.com/
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Changes at Your Company?  
 

Have there been changes at your Company? Is the name and address label for this newsletter still 
correct? Are there other key people working for your com-pany, possibly at other locations that 
would like to receive their own copy of our newsletter. Send us your changes by email to 

ed@wsdla.org or mail to: WSDLA, c/o Bill Hay, 6616 S. 5th Place, Phoenix, AZ 85042 

mailto:ed@wsdla.org
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WSDLA Mission Statement 

Western States Drycleaners & Launderers             

Association, an affiliate of the Drycleaning &    

Laundry Institute, is the trade association of      

professional drycleaners and launderers in           

Arizona and Nevada. 

The not-for-profit organization provides value 

through education, research, legislative                

representation and industry specific informational 

programs, products and services. 

Western States Drycleaners & Launderers            

Association is dedicated to the highest standards 

of business ethics and professionalism,                 

environmental responsibility, textile serviceability 

and a positive public image. 

 

 

 

 

 

 

 

CALENDAR  OF  EVENTS   

Jan 17—20             Five Star Conference sponsored by DLI & NCA  -  Sonesta Ocean Point Resort,             

                               St. Maarten   

 

February 17           DLI Introduction to Drycleaning Course - Laurel, MD 

March 1 

 

March 4  - 15         DLI Advanced Drycleaning Course - Laurel, MD 

 

June 20  - 23         Clean Show  -  New Orleans 
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Western States Drycleaners 
& Launderers Association 

P. O. Box 31838 

Phoe-
nix, 
AZ   


