
  

3rd Quarter 2017 

In Fond Remembrance – Asa 

Jordan 
 

With heavy hearts, the family of Asa F. Jordan 

said goodbye to the patriarch of their family on 

Monday, June 19. Asa passed away at his home 

after suffering complications from Parkinson's disease. He is sur-

vived by his wife of 62 years, Mary, his son Michael (Laura Sam-

mons) and his daughter Janet (Paul Richmann). He has four grand-

children, Jonathan, Emily, Michael and David.  

 

Asa began his career at 18 by joining the Air Force, but his military 

career was quickly halted due to the death of his father. With an hon-

orable discharge, he returned to his family. Three years later, Asa's 

life was again redirected when President Eisenhower modified draft 

legislation which enabled his ability to re-enlist. Asa spent much of 

his Air Force career stateside, though he served during both the Ko-

rean and Vietnam wars. He flew Air Evac and emergency rescue 

missions during the Cold War, was a trained medical technician and 

hospital administrator. He was the recipient of the Meritorious Ser-

vice Medal on two occasions and the Air Force Commendation Med-

al for outstanding service, on three occasions.  

 

At the peak of his career, Asa served in the office of the Surgeon 

General Headquarters, Strategic Air Command, Offutt Air Force 

Base, Nebraska. Asa retired from the Air Force in 1978 and relocated 

his family from Nebraska to Arizona.  

 

In 1980 he became a small business owner, purchasing a well-

respected family-owned business, Bell Drapery & Cleaners. Asa and 

Mary were the face of Bell Drapery cultivating a loyal clientele 

throughout the Phoenix community. Asa became involved in the as-

sociation shortly after purchasing Bell Drapery. He was the sixth 

President of the Western States Drycleaners Association. Asa was 

active in this distinct industry affecting legislation to write the Clean 

Air Act and serving as a lobbyist for a myriad of relevant legislation 

in defense of the industry. He was named Drycleaner of the Year in 

1992. Asa retired from this second career after 22 years.  

 

He will be missed not only by his family and friends, but by a grate-

ful industry. 
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WSDLA Board of Directors         

2017 

OFFICERS/EXECUTIVE BOARD  

Heath Bolin, President 520-419-7558 

Marci Benge, Secretary 520-836-6771 

Carol Ticgelaor, Treasurer 602-264-0701  

Rich Walton, Chairman of the Board  602-956-2560  

DIRECTORS 

Dave Silliman, Uptowne Cleaners  602-264-0701 

Joe DiMauro, Street’s/Adco 440-241-8628 

Larry Durgin, Seville Cleaners 520-320-1710 

Dave Eckenrode, Laundry & Cleaners Supply 602-244-0770 

Jason Kentzel, CuffLinx FabriCare 480-359-5641 

David Meyer, Elite Cleaners 602-952-7085 

David Miller, Small Business America 480-223-1234 

Jeff Schwarz, A.L. Wilson  201-240-9446 

Denise Testori, Prestige Cleaners 480-495-2272 

Mark Witt, Arcadia Cleaners 602-955-3680 

Mark Witt Jr., Arcadia Cleaners 602-955-3680 

EXECUTIVE DIRECTOR 

Bill Hay,  602-524-0023, ed@wsdla.org 

 

Welcome to our newest Members 

Matt Bizzack—Cobblestone Cleaners—Maricopa, AZ 

Rob Sheehan—GreenClean Cleaners– Phoenix, AZ 

Jay Patel—ABC Cleaners—Phoenix, AZ 

Amish Amin—Diamondback Cleaners—Chandler, AZ 

 

Welcome to our newest Allied Trade Members 

William J. Kendall Jr.—Kendall Co.—Phoenix, AZ 

David Pollock—Zellermayer Corp— Mangonia Park, FL 

PRESIDENT’S 

MESSAGE 

  

 

The clean show this year was the most suc-
cessful show for our industry in many 
years.  Attendance and Exhibitors were both 
up and the crowds and energy were 
great.  One of the takeaways for me were the 
increase number of technology based compa-
nies that primarily use their new App’s to try 
and drive customer convenience and promote 
services for the average drycleaner.  There are 
dozens of companies now that offer manage-
ment systems for routes, wash and fold, lock-
er based stores, and on demand service for 
cleaners around the country.   

Wash and fold seems to be the new diversifi-
cation trend and is probably the easiest ser-
vice to add assuming your plant has a washer 
and dryer.  When looking at wash and fold it 
is important to know exactly what your total 
costs per pound is and base your price off 
that as opposed to pricing based on your 
competitor’s price.  Adding sales is great, but 
adding unprofitable sales will only drag down 
your bottom line.  So if you decide to add a 
new service remember to do your homework 
and know what you are getting into before 
you start.  

Thanks,  
 
Heath Bolin 
 
Sparkle Cleaners—Tucson, AZ  
 
Cell: 520-419-7558 
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 Allied Trade Member Spotlight - 
 Art Kajiwara Equipment Co., Inc. 
 
In 1953 Art was introduced to the drycleaning and laundry business by his 
dad, founder of Associated Chemical & Supply in Honolulu, Hawaii. They 
were a chemical and equipment supplier. In 1962 Art went to work for Ajax 
Pressing Machine Co. in Utah. Then, in 1964 Art moved to Los Angeles, Cali-
fornia and started up Arthur Kajiwara Equipment Co., Inc. 
 
In 1989 Art began working with Nuclear Power plants like San Onofre and 
Westinghouse decontaminating clothing using drycleaning. Also in 1989 Art 
designed the “Frigosec” drycleaning machine which was private labeled ex-

clusively for distribution by Art’s company. The machine is still manufactured exclusively for Art by Un-
ion/Realstar. 
 
In 1990 and 1992 Art took his talents “on the road” when he designed and installed two plants in Taiwan, 
China. In 2013 Art designed and installed C.D.M. Cleaners in Corona Del Mar, California. C.D.M. won the 
American Drycleaners 2013 Plant Design of the Year.  
 
Art prides himself in providing “Turn Key Plants” start to finish as well as sales, installation, parts and 
service for all of your equipment needs. The company holds more than 14 contractors licenses in 3 states 
with more than 50 years of experience and certified refrigeration service. Art maintains an inventory of 
over 2 million dollars worth of replacement parts include FRIGOSEC, Realstar, Parker Boiler, Hi-Steam, 
Forenta, Ajax, Cissell, White Conveyer, RSD Water Towers, Rema Air Vac and many more.  
 
Art has been a supporter of the industry and its associations both here as well as in California. 
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On May 13th the association sponsored an educational seminar for the industry 
which covered Effective Drycleaning, Wetcleaning and Spotting. It was held on a 
Saturday so that we would have ample time to deliver the information. There 
were 18 people in attendance representing 12 different plants along with several 
customer service reps from Laundry & Cleaners. Those that took the time to par-
ticipate took home a lot of useful information.  
 
The association is currently putting together additional seminars to provide op-
portunities for cleaners to pick up new ideas that they can use in their business-
es. One of the proposed seminars is what we are calling a Round Table discus-
sion on a variety of topics that will stimulate your thinking and learn what your 
peers have to say. The concept is a simple one. The leader will introduce a topic 
to the participants. The participants will then discuss the topic in front of the 
group. This method of “Brainstorming” should stimulate the audience so that everyone will be able to 
comment on the topic. Over the years I have found this type of discussion extremely effective in helping 
me to think outside of the box.  
 
Another seminar would address the topic of the new “sick leave” that will go into effect in July. While we 
held a seminar on this topic early this year, there have already been changes in the law. Therefore, it is 
imperative that you all become familiar on how these changes will affect your operation.  
 
WSDLA stands ready to hear from you on seminars that you feel would be helpful to your organization. 
Please take some time to think about topics that are important to you and then email me your thoughts. 
An organization like WSDLA needs the support of the industry to make sure they are providing educa-
tional opportunities that have meaning to that industry.  

                                               

Executive Directors Corner 

Handling Sheer Garments 
Blouses, dresses, scarves, and draped-over-foundation evening dresses made of sheer 
fabrics can be difficult to clean. Chiffon includes transparent, veiling, sheer fabrics with 
high-yarn twist for strength. Georgette is a very fine, lightweight, dull-textured fabric 
made with a crepe weave. Voile is a sheer, light, thin, transparent cloth that consists of 
two length-wise yarns twisted together.  
 
These types of fabrics present some challenges when cleaning. Dimensional stability is 
limited, even with the application of sizings and finishes. Trims, zippers, Velcro®, 
hooks, or other fasteners should be covered to prevent snagging or abrasion of the 
sheer fabric during cleaning.  
 
To minimize agitation during the care process, place the item in a net bag and clean on 
a short cycle with a high solvent level. Classify in a load with other lightweight articles 
to prevent uneven drying that can result in streaks and swales. Extract lightly to mini-

mize yarn shifting.  
 
Remove the article promptly after the drying cycle to prevent heat-set wrinkles. During finishing, avoid stretching 
and pulling or the yarns may distort, particularly on bias-cut garments. Puff irons and form finishers, as well as the 
use of double-faced flannel on the buck of the utility press, are necessary to provide a top-quality finish on many 
sheer garments.  
 

For more information on processing sheer fabrics, consult DLI Technical Bulletin Fiber & Fabrics 
(FF) 529 in  DLI's Encyclopedia of Drycleaning.  

Posted By Harry Kimmel | 6/12/2017 12:45:22 PM 
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TransChem Environmental, LLC (TCE) is 

your single, reliable source to properly  

handle hazardous waste issues. 

Let us worry about your waste disposal. 

We offer the lowest prices and best service 

for regularly scheduled pick ups. 

Our environmental professionals and chemical disposal specialists have the            

credentials and experience to solve your hazardous waste issues quickly, safely, and 

professionally. 

We never use subcontractors, so you can be assured that we are accountable to you, 

your timeline and your budget. 

Our Management team is ready to respond to your needs with speed and safety. 

Most quotations are provided with 24 hours! 

Call Don Huey, Vice President, Sales at (866) 778-8563 (O) or (602) 513-6528 (C) 

 

 

WSDLA  Educational Seminar was a Success 

On a beautiful Saturday morn-

ing in May, WSDLA held an 

educational seminar in Phoe-

nix. The seminar covered Ef-

fective Drycleaning presented 

by Bill Hay, Wetcleaning pre-

sented by John Cirillo with 

Street’s/Adco and Spotting 

presented by Jeff Schwarz 

with A.L. Wilson.    

The seminar started class-

room style at the Christ 

Church Lutheran in Phoenix. 

Lunch was served just prior to 

moving the class to Maroney’s Cleaners down the street. Rich Walton kindly let us use his facility that gave 

us use of a live spotting board. 

Jeff Schwarz kept the class entertained as well as demonstrating the proper use of the Spotters tools and 

Spotting Chemicals. He also discussed the art of Bleaching. This practical training enhanced the material 

Jeff covered during the classroom training. Seeing what to do and how to do it makes the material come 

together. All of the participants received a Certificate of Completion suitable for framing. 
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The Henderson Insurance Agency 

Insuring Drycleaners for 44 Years 

Proper Clothing Coverage and Perfect Service 

Get a Quote Over the Phone in 5 Minutes 

      602-262-9080 

The Western States Drycleaners & 
Launderers Association newsletter is 
published quarterly.  
 
WSDLA welcomes submission of 
typed articles and pictures. Larger 
articles submitted in WORD format 
will also be considered for publica-
tion.  
 
Advertising rates are available on re-
quest. Call 877-342-1114 or email 
ed@wsdla.org for rates.  
 
Our Allied Trade members support 
allows us to provide this newsletter 
to all drycleaners and launderers in 
Arizona and Nevada regardless of 
their membership status.  

Is Your Signage Helping? 

By John Paul Roggenkamp 

Marketing is a key component of any successful 

business. Get more paying customers through your 

doors by branding your business with a compelling 

sign and a catchy slogan. Features you might want 

to to showcase can include your store's top-notch 

service, dedication to customer satisfaction, years in 

business, and family ownership (if applicable). 

Simple sign designs are easier to remember than 

complex ones. If you're not a design expert, consid-

er hiring a graphic designer to craft a sign for you. 

 

Marketing starts with the sign at your physical loca-

tion. Most of your regular customers probably live 

or work within a dozen minutes' drive of your busi-

ness. They are likely to pass by your store many 

times a week on their way to and from events, 

meetings, and get-togethers. Effective signage 

should be instantly recognizable, visible from a distance, and quickly readable by people driving or walking past. A 

solid sign is informative, memorable, and striking. (This comes to mind: a coat-hanger sparkling in the rays of a ris-

ing sun above the store's name.) 

 

Take a few minutes to walk outside and view your sign from as many angles as possible. Look at it from the side-

walk, across the street, and down the road. Does it do justice to the quality of service you provide? Is it memorable, 

and striking? If it is, congratulate yourself. If it isn’t, however, consider a redesign. A well-crafted sign is a market-

ing must.  
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Member Spotlight - Seville Cleaners, Scottsdale, AZ 
 
Seville Cleaners was opened in May of 1999. At the time they were the first discount 
cleaner to open in Scottsdale. It didn't take long for Seville to establish a following. 
Their discount price brought customers in, but great customer service and quality 
kept them coming back.  
 
John Sheppard, the owner of Seville Cleaners, says he has always strived to make the 
customer experience a pleasant one. His customer service managers are trained to 
greet customers with a smile. John realizes that it may be the low price that brings them in the first time, 
but it is how they are treated and the quality of the work that will have them coming back. The positive 
experience has customers telling their friends about Seville Cleaners.  
 
John is proud of the team he has built over the years. Currently, seven of his 19 or so employees have 
been with him since he opened. He has worked hard to communicate with his employees how much he 
appreciates the jobs they perform. As a result, they take pride in their work and the contributions they 
make to the success of Seville Cleaners.  
 
John recently replaced one of their Perc machines with a Union Hydrocarbon machine. He has been sat-
isfied with the machine, but has had to accept a longer cycle time than with his Perc machine. In order 
to keep the same number of pieces per hour, John replaced his 55 pound Perc machine with a 90 pound 
Hydrocarbon machine. He is planning on replacing his other Perc machine early next year.  
 
Just over a year ago John purchased a successful drop store to help grow his business. That purchase 
has worked out well for him. He is also looking at other ways of growing his business. The biggest limit-
ing factor is the current size of his plant. He would like to do more Wetcleaning, but there simply isn't 
enough room for the equipment in his current location.  
 
John admits that there are challenges to the industry going forward. It use to be that the majority of gar-
ments coming into the store were labeled “Dry Clean Only”. Now, however, more garments are labeled 
as washable and some of them are not making their way to his counter. John realizes that he has to do a 
better job of marketing in order to get those garments in the front door.  
 
When asked why he is a member John said, “I like the resources that are available with membership. I 
look forward to the emails from DLI and usually find something that I can use. I love the Spotting app 
and use it frequently. I have also used the App for Garment Analysis. I just loaded the Encyclopedia of 
Drycleaning app, available to me as a Silver member. 
 
Seville was named as one of the TOP CLEANERS IN THE PHOENIX AREA in 2017 by EXPERTISE. See 
the article at: http://www.expertise.com/az/phoenix/dry-cleaning . I guess John’s formula is working.  
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Monsoon Season is Upon US 
 

The Monsoon season officially started on June 15. 

Here are some tips to get you through. 
 

Driving: Turn headlights on and slow to a prudent 

speed.  If you pull off the road, move as far right as 

possible. Turn off the car and headlights, and set the 

parking brake. Remove your foot from the brake, or 

other drivers may think you're a car in motion.  

If conditions prevent pulling off the road, proceed at a 

reduced speed. In this case, turn the headlights on and 

use the center line as a guide. Never stop on the 

pavement.  

Rain reduces traction and causes tires to hydroplane. 

Slow your speed accordingly. Water on roads may be 

deeper than it looks. Watch for vehicles traveling too 

fast; they can throw blinding sheets of water.  

Don't cross rain-swollen washes. You could be caught 

in a flash flood that can sweep your vehicle and its 

contents away. Control of a vehicle is lost in 6 inches 

of water. Most vehicles begin to float in 2 feet of wa-

ter.  

Pay attention to hazard signs and roadblocks. Ignoring 

them threatens life and property and can result in po-

lice action. Arizona has a “Stupid Motorist Law” that 

provides for recovery of the costs associated with res-

cuing a driver who avoids a roadblock and gets stuck 

in a flooded street.  

If You’re Stuck in a Wash call 9-1-1. Climb onto the 

roof of your vehicle and wait to be rescued. If water is 

still low, wade to safety, but beware of floating debris.  

Indoors: Stay away from windows, use surge protec-

tors and don’t use a landline phone except for emer-

gencies. Make sure you have batteries, flashlights and 

a battery operated radio or TV in case the power goes 

out. Turn off all unnecessary power equipment to re-

duce the draw on power companies. This is a prime-

time for power outages. Stay away from plumbing fix-

tures as lightning can travel along metal pipes. 

Outdoors: Stay away from metal, water, open spaces 

and tall objects during lightening storms and always 

seek lo ground. Stay inside your car if a power line 

has fallen and stay at least 100 feet away from downed 

power lines. 

WSDLA/Salvation Army 

Clothing Drive in Tucson was 

a Big Success 

The results are in. According to Ed Encinas, the co-

ordinator with the Salvation Army in Tucson, this 

years results were much better than last years num-

bers. Here is what Ed had to say. 

“We had 27 plants participate this year. So far, we 

have collected 2820 lbs. of clothes, along with about 

150 lbs. of canned food that we categorized as 

'Other'. This does not include the 3 plants that were 

being picked up today, nor the final of all the boxes.”  

 

“Some plants have not called us at all during the 

drive, and others have been absolutely amazing. Ku-

dos to Park Ave Cleaners & Hourly Cleaners who 

called us nearly every week for a pick up. Tom Roof 

Cleaners who called 3 times and Sparkle Cleaners 

who called twice.”  

 

“We have averaged about  700 lbs. a week, so using 

that as a guide, my guess is that we will end up at 

about 4000 lbs. That would include all of the boxes 

collected, assuming that some are partially 

filled.  The weight could swing about 500 lbs. either 

way. We were able to service all of the cleaners with-

in 24 hours of receiving their call, and in most cases, 

same day pick-up.”  

“Running out of posters had a negative impact, be-

cause we could have used the advertising.”  

“Very good participation.”    
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DONT Overload 

Redeposition is the number one problem in cleaning performance today. 
Several factors can be the cause. Perhaps the most common and easiest way 
to correct this problem is to avoid the bad habit of overloading the washer, 
which for production reasons is practiced in quite a few plants all over the 
country. Overloading the washer will cause higher soil redeposition and 
greying, because the "overload" of garments restricts the flow of the filtered 
solvent through the wheel.  
 
Because of this restricted solvent flow, the soil removed from the garments 
stays in the load longer, and therefore increases the chance for redeposition. 
Under loading the washer by 20 percent of its capacity ensures an unre-
stricted solvent flow between and around the garments and will help prevent 
this problem. Overloading the washer will increase production but the price 
in cleaning quality will be paid. 
 
Redeposition is also caused by dirty, improperly filtered solvent. 
 
The image shows a sweater that was cut in half. Half of the sweat-

er was cleaned properly and the other half was "cleaned" in a system with poor solvent. 
The two sides were stitched back together to show the difference in one image. 

Posted By Harry Kimmel | 4/5/2017 10:24:16 AM 

2017 Best & Worst States For 

Business as Reported by Chief 

Executive Magazine 

The report is in. According to Chief Executive magazine, 

Arizona and Nevada made the list of the Top 10 Best 

States for Business.  

Nevada ranked #6 in 2017 having moved from #9 in 

2016. The State Policy Reports’ 2017 Index of State Eco-

nomic Momentum ranked Nevada first, based on three 

key measures of economic vitality: personal income 

growth, employment growth and population growth. The 

Silver State had the strongest personal income growth in 

the nation on a year-over-year basis, carried the third 

highest employment growth rate and was the fastest 

growing state in the nation.  
 
Arizona ranked #9 in 2017 after dropping from #6 

last year.  Arizona and Baja California signed a memo-

randum of understanding designed to contribute to the 

strengthening of the cross-border supply chain in key 

industry sectors and medical tourism between the two 

neighboring states. Arizona Gov. Doug Ducey also re-

cently signed legislation that extends the incentives to 

data center companies that make major investments in 

their computer and telecommunication operations within 

the Grand Canyon State. 
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WSDLA Mission Statement 

Western States Drycleaners & Launderers             

Association, an affiliate of the Drycleaning &    

Laundry Institute, is the trade association of      

professional drycleaners and launderers in           

Arizona and Nevada. 

The not-for-profit organization provides value 

through education, research, legislative                

representation and industry specific informational 

programs, products and services. 

Western States Drycleaners & Launderers            

Association is dedicated to the highest standards 

of business ethics and professionalism,                 

environmental responsibility, textile serviceability 

and a positive public image. 

 

CALENDAR  OF  EVENTS   

             

July 10—14               DLI Introduction to Drycleaning—Laurel, MD 

July 10—28               DLI Advanced Stain Removal and Bleaching—Laurel, MD   

July 16                       NCA Advanced Stain Removal—Bronx, NY  

July 26—29               TCATA 2017 Annual Conference— Colorado Springs, CO 

August                       Seminar— Round Table Discussion—Date and Place TBA 

September                Seminar—Sick Leave and Changes to the Law—Date and Place TBA  

Sept 27—29              Texcare Asia—Shanghai, China 

Oct 13—15                OFA Convention—Toronto, Canada 

Oct 21—22                NCA Texcare—Secaucus, NJ  

Dec 2               WSDLA Holiday Social—Bluewater Grill, Phoenix, AZ   

Equipment for Sale 

Sankosha 161 Double Buck shirt unit built in 2007. New silicone pads and covers. Sankosha Quad collar 

and cuff Model cf210 also built in 2007. Asking $23,000 for the set. Hoffman hot head legger, new stain-

less steel tabletop and new air fittings. Asking $1,000. Forenta touch up board steam heated with sleever. 

 
"A person who never made a mistake never 
tried anything new." -Albert Einstein 
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Towels and Stain Removal 

 The use of white hand towels on the stain removal board is an absolute necessity. 

 

Following is a list of the many uses of towels. 

Testing for colorfastness. Apply a small amount of the agent to an unexposed area of the garment. Observe 

if bleeding occurs onto the towel.  

 Working over a towel allows you to continually monitor dye bleeding by observing the degree of bleeding 

into the towel. 

 When wetting an area with steam, place a towel under the garment. This keeps the wet area smaller. 

 Apply the stain removal agent to a stain with a towel underneath the garment to keep the wet area smaller. 

The smaller the wet area, the easier it is to control rings. 

 Stains should be flushed into a towel, giving you the ability to measure if the stain is moving. It also helps 

prevent soils from collecting under the nose of the board. 

 All bleaches should be flushed into a towel so as not to damage the next garment you are working on. 

 Rust remover should always be flushed into a towel because it is corrosive to the metal and glass compo-

nents of the stain removal board. 
 

In the course of a normal day it is common to use many towels on the stain removal board. Be sure to keep 

your towels clean. 

Posted By Harry Kimmel | 5/31/2017 7:57:01 AM 

 
A recent article published in the Wall Street Journal discusses studies that suggest that dressing 

up for work can make a real difference in an employee's productivity. These studies show that 

wearing more formal clothing may raise one's confidence level and affect how others perceive 

the wearer.  

Source:  TCATA Newsletter 

 
Good News for Cleaners in the State of New York 

The State of New York has decided not to include a ban on perchloroethylene in its revisions to its regu-

lations for drycleaners (Part 232). The State's Department of Environmental Conservation held hearings 

last Fall about a possible ban on perc.  

 

"When everything seems to be going against you, remember that the airplane 
takes off against the wind, not with it." - Henry Ford 
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The Power of Word of Mouth 

 

The most effective way to advertise anything is through word of mouth. In an age in which Internet rating sites are 

filled with everything from damaging comments to raving reviews, the best way to spread a message remains 

through face-to-face communication. If you're looking to increase the frequency of word of mouth marketing, start 

with a Customer Referral Program that features an incentive for existing customers to bring in their friends and 

neighbors. Consider offering customers who get others in your door something along the lines of one free delivery 

or one free drycleaned item for each new customer recruited. 

 

If you can handle a few loss leaders (which are services provided at below market value in order to stimulate addi-

tional sales), perhaps you could offer customer 'recruiters' one free item drycleaned per month if they bring in 12 or 

more new customers a year. The reward options are nearly endless, especially if you take part in a 'buy from local 

businesses' event or if you and other stores in your area cross-promote using special discounts. 

 

"Word of Mouth" 

 

Setting up a Facebook page for your business and then using it to engage with your customers’ shows that you're 

not only dedicated to providing excellent customer service but also committed to being active in your community. 

Drum up excitement with an online raffle or a promotional event that requires people to share their experience in the 

comments section or to 'like' your page. 

 

In order for word of mouth marketing to work, your services and staff have to be top notch. Few customers will re-

fer a friend if they have doubts about a business's dedication to customer satisfaction or its ability to properly 

dryclean their items. 

By John Paul Roggenkamp 

Changing of the Guard 
 
Most of you know John Cirillo who has served as both the Street’s and Adco rep for several years. He 
has also served on the board of WSDLA during that period on time. Recently John presented the 
Wetcleaning portion of the educational seminar WSDLA held in May.  
 
John is going to be leaving this area in order to take over a Territory in Southern California. I'm sure he 
will miss our mild summer temperatures, but we wish him the best of luck. 
 
This Territory is being taken over by Joe DiMauro, who has been working in the Ohio and Michigan areas 
for over four years for Street’s/Adco. Joe also had his own plant for over 20 years, so he is no novice. 
Joe can be reached at 440-241-8628 and will be making the rounds as soon as he settles in. Joe was 
also very active in the MILD Drycleaners and Launderers association and is anxious to work with 
WSDLA.  
 
Welcome aboard Joe.  

"“Our greatest weakness lies in giving up. The most certain way 

to succeed is always to try just one more time." - Thomas Edison 
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THANK YOU!  

ALLIED TRADES MEMBERS 
A.L. WILSON CO. 

Jeff Schwarz  

ARROW LEATHERCARE 

Bruce Gershon 

CPEC 

Greg Jameson 

HENDERSON INSURANCE AGENCY 

Byron Henderson 

KAJIWARA EQUIPMENT CO.                                  

Art Kajiwara  

KENDALL COMPANY 

William J. Kendall Jr. 

LAUNDRY & CLEANERS SUPPLY, INC.                   

Dave Eckenrode  

M&B HANGER CO. 

Steve Mathews  

OUR TOWN AZ 

David Cox 

PRO LAUNDRY 

Jim Nolan 

R.R. STREET & CO. Inc./Adco 

Joe DiMauro 

SANKOSHA U.S.A., INC. 

Andrew (Bud) Bakker 

SHEEN EQUIPMENT CO. 

Chino Martinez 

SMALL BUSINESS AMERICA 

David Miller 

TRANS CHEM ENVIRONMENTAL CO.       

Don Huey  

UNITED CLEANERS SUPPLY                               

Lane Olson  

WES VIC SYSTEMS 

Chad Boucher  

ZELLERMAYER CORP. 

David Pollock 

 

"When I was 5 years old, my mother always told 
me that happiness was the key to life. When I 
went to school, they asked me what I wanted to 
be when I grew up. I wrote down 'happy.' They 
told me I didn't understand the assignment, and I 
told them they didn't understand life." -John Len-
non 
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Western States Drycleaners 
& Launderers Association 

P. O. Box 31838 

Phoe-
nix, 


