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WESTERN STATES 
DRYCLEANERS & LAUNDERERS 

ASSOCIATION 
TRADE ASSOCIATION OF DRYCLEANERS & LAUNDERERS IN ARIZONA AND NEVADA 

P. O. Box 31838  Phoenix, AZ 85046   •  1 (877) 342-1114 

We are pleased to announce that Bill Hay will begin serving as our     

executive director.  

Bill Hay is a Regional Sales Manager for R.R. Street & Co. Inc. He has 

been with the company in various capacities for over 30 years. Bill is a 

third generation drycleaner and a graduate of both DLI’s (then NID) 

General and Management courses. In addition, he is a DLI CPD 

(Certified Professional Drycleaner) and a CPW (Certified Professional 

Wetcleaner). Bill has served on the WSDLA board as an allied trade 

member for over 10 years. 

WSDLA APPOINTS NEW EXECUTIVE DIRECTOR 

EXECUTIVE DIRECTOR’S REPORT 
 

Boy do I have “BIG SHOES” to fill. Kenney Slatten set the bar high. I’m looking forward to the 

challenge and hope I can make him proud. 

Shortly after being appointed Executive Director of WSDLA, I had the opportunity of attending 
two very important meetings. The first was the annual Joint State Affiliate/DLI meeting which 
happened to be held in Phoenix this year. This meeting is designed to strengthen the partnership 
between the Joint State Affiliates and DLI. The attendees included from DLI - Mary Scalco and 
Jon Meijer. Executive directors from most of the Joint State Affiliates were also in attendance. 
Mary and Jon brought us up to date on what is happening at DLI and what they have planned in 

the future.  

There are some exciting things on the horizon for members. Coming soon is a Stain Removal ap-
plication that will be “free” for Silver members and higher. They are also working on modifying 
their garment analysis to include sending in pictures of the garment rather than having to mail it 
in. This will help speed the process and eliminate the need for having to box up the garment and 
then facing the delay that occurs during shipping. DLI is also planning more educational ses-

sions across the country. 

The next day the CLAE (Cleaners Launderers Association Executives) annual meeting was held. 
In addition to those present the previous day, we were joined by other Executive Directors from 
the drycleaning industry and from the Coin Laundry Association. It was a great place for those 
present to share how things are going in their associations. We discussed what was working and 
what wasn’t. The thing that impressed me the most was how willing all of those in attendance 
were to share their ideas. I came away from the meeting full of new ideas and excited by what I 
see in our future. Now all we have to do is make it happen. I’m hoping I can count on your      

support. 
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WSDLA Board of Directors        
2015-2016 

 

OFFICERS/EXECUTIVE BOARD  

Dave Silliman, President, AZ  602-264-0701 

Marci Benge, Secretary/Treasurer, AZ  520-836-6771 

Rich Walton, Chairman of the Board, AZ  602-956-2560  

 

DIRECTORS 

Larry Durgin, Seville Cleaners 520-320-1710 

Mark Witt, Arcadia Cleaners 602-955-3680 

Mark Witt Jr., Arcadia Cleaners 602-955-3680 

David Mitchelson, Park Avenue Cleaners 602-957-9277 

Dave Miller, Small Business America 480-223-1234 

Jeff Schwarz, A.L. Wilson  201-240-9446 

Dave Eckenrode, Laundry & Cleaners Supply 602-244-0770 

Heath Bolin, Sparkle Cleaners 520-624-2369 

Dave Meyer, Elite Cleaners 602-952-7085 

John Cirillo, Adco 480-390-2394 

 

EXECUTIVE DIRECTOR 

Bill Hay  

602-524-0023 

billhay35@yahoo.com 

PRESIDENT’S 

MESSAGE 

“Back on Track” 

CALENDAR  OF  EVENTS 
 

April 16th-19th, 2015 Clean Show - Atlanta, GA 

May 4th-8th, 2015  DLI Stain Removal Course - Laurel, MD 

May 31st-June 7th, 2015 Online exams for DLI Certification 

July 13th, 2015  DLI Intro to Drycleaning One-Week Class - Laurel, MD 

As you may know, Kenney Slatten, 
the Cowboy Cleaner, and our 
WSDLA Executive Director for 8 years, retired last 
year. Between the Kenney Slatten Training Company, 
and the many articles he had penned for industry   
periodicals over the years, Kenney and his trademark 
cowboy hat had become easily recognizable locally, 
nationally and internationally. We on the WSDLA 
Board thank Kenney for his years of loyal service, 
and, as he rides gallantly into the sunset, wish him a 
cowboy-appropriate, Roy Rogers and Dale Evans 
"Happy Trails to You". 

In January, the WSDLA Board reached an agreement 
with longtime Board member and R.R. Street         
professional, Bill Hay, to become the new WSDLA 
Executive Director. Bill has hit the floor running, hav-
ing already attended the DLI JSA meeting, and the 
CLAE group meeting, both in Phoenix in mid-
February. Many of you in Arizona and Nevada know 
Bill from his years of service with R.R. Street, both as 
your professional adviser and an expert technician. 

Members of the Board have also been working dili-
gently to upgrade the website, and to provide a new 
toll-free contact number, 1-877-342-1114, which Bill 
will answer when possible, and from which he will re-
turn calls promptly. 

Finally, as you have noticed, there has been a pro-
gression through the chairs: Rich Walton has moved 
to Chairman of the Board, and yours truly to Presi-
dent. You may reach me anytime at the plant, 602-
264-0701 - like you, that's where I am all day, every 
day. Stay well. 

 
Dave Silliman 
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SALVATION ARMY PARTNERS WITH WSDLA 

Recently, Larry Durgin, John Cirillo and I met with members of the Salvation Army. We discussed how we could partner 
with them in the collection of used clothing. They welcomed us and said they would appreciate our assistance to help them 
in their cause. 

After some discussion it was decided that instead of waiting until next winter we would schedule something in April to run 
through the end of June. That is traditionally their slowest time of year for receiving donations of clothing. The theme will 
center around “Spring Cleaning”. The kick off date will be April 22nd, which is Earth Day. They have been working with 
local TV and radio stations to get some “free” public announcements in conjunction with Earth Day to kick the program 
off. This will really help to get information about the program out to as many people as possible. 

The Salvation Army will provide posters for all cleaners who choose to participate in the program. They will also make 
available containers of various sizes to accommodate donated garments dropped off at your plant. You can choose the size 
container that best suits your call office and needs. 

Laundry & Cleaners Supply will assist in handing out the posters and information on how the program will work. Those 
cleaners who chose to participate in this worthwhile effort will then be contacted by the Salvation Army to arrange to drop 
off the donation boxes. The Salvation Army will then arrange for regular pick-ups from each plant during the course of the 
program. 

We encourage all of the plants participating in the program to take the opportunity to do a bit of “housecleaning” your-
selves by going through your racks and looking for orders that have been on the conveyer well over 90 days. Most cleaners 
do this purging a couple of times a year. The garments you give to the Salvation Army from your racks or conveyers will 
qualify as a donation. You will be able to go on line and sign up to receive your donation receipt with their new free app. 

WSDLA will follow up with members and non-members alike with email updates as to how the program is progressing. 
We ask that you send us your email address so we can make sure you are on our list. Please send you email address to: 
billhay35@yahoo.com. 

At the end of the meeting we were given a tour of the Salvation Army facility. We were all very impressed with the effi-
ciency of the operation. Their program in Phoenix provides opportunities for 140 men and women through a 6 month pro-
gram which provides job training, counseling, treatment, a place to stay and meals. At the end of the program the individu-
als graduate and are provided assistance with finding jobs. 

While the Salvation Army accepts all kinds of donations, their primary focus is on clothing. Once they receive the garments 
at their facility they are sorted and sent out to their retail outlets within 48 hours. Those garments that are unserviceable are 
packed into compressed bundles of rags and sold that way or shipped overseas.  

Unlike a lot of other “charitable organizations”, the Salvation Army does not accept government or state monies. 90% of 
the monies they receive from donations or what they make from the sale of donated clothing or other items goes back into 
their programs, not into huge salaries for their administrators.             Article written by Bill Hay, Executive Director 

LEFT: Preview of 

11”x17” poster 

that participating 

cleaners will hang 

in their plant.    

Contains all        

information       

relevant to the  

donation drive.  

 

RIGHT: Photo of 

donation boxes to 

get an idea of what 

they look like. 
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P&G, WHIRLPOOL TAKE AIM AT DRYCLEANING (AGAIN) 

ABOVE: Photo of 

Swash with its      

sliding door open.             

Tensioning clips can 

be seen around      

edges. 

 

RIGHT: Swash pods 

cost $6.99 for a 

pack of 12 and are 

inserted in top of 

door. 

In the summer of 2014, Procter & Gamble and Whirlpool teamed 

up yet again and introduced a product aimed at our industry.  

The result is the Swash, a $499 piece of equipment that claims to 
remove wrinkles and odors from a garment in 10 minutes with no 

water.  

One garment can be hung inside, and tensioning clips can be used 
to hold the edges. A pod is inserted which contains a solution that 
“neutralizes body odor and other acidic aromas”. According to 
P&G, the pod solution contains pH-altering agents and spreads 30 
times faster than water. The machine uses a system of recycling 

air that retains heat at 140 degrees using a standard power outlet.  

When the product launched it was only available at a select few   
high-end retail department stores. Now, the Swash can be bought 

from retailers such as Best Buy and Bed, Bath & Beyond. 

Megan Chase, the leader of Swash engineering, says the product 
isn’t intended to replace washers or drycleaning. “We think of it 
like a microwave. You still use your stove and oven,” Chase stated 
in an interview with Bloomberg Business. However, there is a bold 
statement on the home page of their website that reads “Cut dry-
cleaning bills, and dry-cleaning runs, in half”. Although no claims 
are being made that it cleans clothes, or it is an alternative to 
drycleaning, it is clearly marketed as something that will reduce 

visits to drycleaners.  

P&G has tried and failed with products like this in the past, most 
notably Dryel, the “At-Home Drycleaner”. At $499, the Swash 

seems like a tough sell but time will tell how consumers respond. 

Content contributed by Nick Eckenrode, Laundry & Cleaners Supply 



When it is Time to Sell 

Choose the Broker 

Who Has Years       

of Experience in    

the Industry... 

DAVID A. MILLER 

Arizona’s Broker of Fine Laundry &           

Dry Clean Businesses for Over 22 Years  

480-223-1234 
Email: dmiller@SBAPhoenix.com 

Web: SBAPhoenix.com 
 

Small Business America 
4801 S. Lakeshore Drive, #202 

Tempe, AZ 85282 

Associated with West USA Realty 
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MORE ABOUT SIGNS 
 

I have written about signs seen in drycleaning plants sometime before. (Remember “Signs Listing Everything We 

Aren't Responsible For”?) I am now writing about signs/banners that I have personally witnessed traveling across 

the country. 

 Men's Haircut: $ 3.99. Even with my limited supply of hair on my head, I would not entertain this, nor would 

Mike Nesbit. Speaking of men's haircuts, remember when a two-piece suit was price competitive with haircuts? 

 The following sign was displayed outside of a drycleaner that shared building space with a well known coffee 

company: Shirts: 99 cents. Here is a cleaner whose target audience is lining up to spend  $4.00 for a cup of 

joe, and he wants to lose money on a valuable service? It makes no sense. Not even as a loss leader to get 

people in the door, the people are already there! The banner should have read: "Best Shirts in Town." 

 This banner read: "We charge full price for $ 1.99 mistakes." A discount drycleaner, who knew little about the 

cleaning business, went into business across from the full price cleaner. This banner hung outside the full price 

store. 

 “We (heart) our customers.” This banner should read "ABC Cleaners offers Clothes Insurance" People under-

stand car insurance, health insurance, and homeowners insurance. A family of 4 has approximately $40,000 

invested in clothing, not counting shoes and purses.. Have customers think of your service as a positive ex-

pense, so they can get maximum return on investment is a good thing. 

 Carr’s Cleaners in Turlock, CA a marquee read "We've replaced over 20,000 buttons" - a take  on McDonalds 

serving over 99 billion people. 

 And finally a bumper sticker seen on a back of a woodworkers pickup truck: "You should see what I saw…” 

Content contributed by Jeff Schwarz, A.L. Wilson Co 

THANK YOU!  

ALLIED TRADES MEMBERS 

R.R. STREET & CO. Inc. 
Bill Hay - AZ 

A.L. WILSON CO. 
Jeff Schwarz - TX 

M&B HANGER CO. 
Steve Mathews - AL 

LAUNDRY & CLEANERS SUPPLY, INC.                  
Dave Eckenrode - AZ 

WES VIC SYSTEMS 
Chad Boucher - CA 

TRANS CHEM ENVIRONMENTAL CO.      
Don Huey - AZ 

KAJIWARA EQUIPMENT CO.                                 
Art Kajiwara - CA 

UNITED CLEANERS SUPPLY                              
Lane Olson - NV 



Western States Drycleaners 
& Launderers Association 

P. O. Box 31838 

Phoenix, AZ   85046 

SWAN CLEANERS 
YOUR LOCALLY OWNED SOURCE FOR LEATHER CLEANING 

ONE WEEK  
TURNAROUND! 

Contact Mark at (602) 697 Contact Mark at (602) 697 Contact Mark at (602) 697---7157 7157 7157   

LARGEST LEATHER & SUEDE 
CLEANER IN ARIZONA                 

SERVING PHOENIX METRO & TUCSON 

PROVIDING YOUR DRYCLEANING BUSINESS WITH SOME OF THE 
HIGHEST PROFIT MARGINS AVAILABLE IN THIS INDUSTRY! 

FREE PICKUP & DELIVERY                          

AT YOUR STORE! 


