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Member Spotlight - Titan Cleaners, 

Cave Creek, AZ 

Titan Cleaners opened in 2003. The cur-

rent owner, Robert Demarsh, bought the 

plant in 2016. Robert came from the retail 

industry and drycleaning was new to him. 

However, he didn’t take long to settle in. 

Titan Cleaners is located in Cave Creek 
and one of their fastest growing segments 
of their business has been fluff and fold. 
Cowboy starched jeans are also very pop-
ular. Robert has expanded his business by 
offering just about every service available 
including rugs, sheets and linens. He does 
most of it in house but does send out some 
of the work. 
 
Robert also offers pick up and delivery service. He has an app that his cus-
tomers can load on their devices that allows them to order a pickup or track 
and pay for their order. His customers love it.   
 
He uses perc and just replaced his original machine with a larger slightly 
used machine. In addition, he is doing more and more wetcleaning. In addi-
tion to the cleaning machine he has replaced his topper and is in the process 
of taking his internal systems to wireless. Robert also continues to seek 
more ways to diversify to add additional revenue streams.  
 
Titan Cleaners has a website as well as a Facebook page that helps with ad-
vertising. He takes advantage of DLI’s weekly updates of his Facebook 
posts. He also appreciates the Garment Analysis service available to mem-
bers. He has used the service successfully on a number of occasions. He 
uses the TABS bulletins as a reference tool for his customer service manag-
ers to make it easier to discuss potential problems with customers.  
 
When Robert took over the business, he was already a member of WSDLA/
DLI as the former owner was a member. When his membership was about 
to expire, he decided to renew the membership and hasn’t regretted his de-
cision. He appreciates the benefits and being kept up to date about what is 
happening in the industry.  
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W E ST E R N S TA TE S D R Y C L EA N E RS &  L A U N DE R E RS A SS O CI AT IO N   

WSDLA Board of Directors         

2020 

OFFICERS/EXECUTIVE BOARD 

David Meyer, President 602-952-7085 

Phil D’Elia, Vice President 602-431-8555 

Melissa Coborubio, Secretary 602-332-4778 

Carol Ticgelaor, Treasurer 602-264-0701  

Heath Bolin, Chairman of the Board 520-419-7558  

DIRECTORS 

Steve Mailloux, Al Phillip’s the Cleaner 702-349-1637 

Jeff Schwarz, A.L. Wilson  201-240-9446 

Mark Witt Sr. & Jr. Arcadia Cleaners 602-955-3680 

Bruce Grebin, Farmers Insurance 480-598-1110 

Flora Castellio, Flora’s Cleaners 520-335-8663 

Andrew Kotauk, GoGetMy Laundry 602-471-8526 

Dave Eckenrode, LC Supply 602-244-0770 

Denise Testori, Prestige Cleaners 480-495-2272 

David Miller, Small Business America 480-223-1234 

Dave Silliman, Uptowne Cleaners 602-264-0701 

Dale Pickard, United Cleaners Supply 702-327-1553 

Edwin Los, Village East Cleaners 702-407-8657 

EXECUTIVE DIRECTOR 

Bill Hay,  602-524-0023, ed@wsdla.org 

WELCOME NEWEST MEMBER 

Stephanie Beyer - Super Cleaners 

Scottsdale, AZ 

WELCOME NEWEST ALLIED TRADE MEMBERS 

Gene Hicks - Fabritec 

Florence, KY 

Rashad Thornton - Pacific Premier Bank 

Phoenix, AZ 

Dean Piles - Arizona Foundation Solution’s 

Phoenix, AZ 

President’s Message 

This is the hardest 
article I have ever 
written and probably 
one of my last. 
 
Life has changed for-
ever in the last cou-
ple of weeks. This is 
nothing like the re-
cession of 2008. The 
world has stopped. 
We all face the possi-
bility of getting very 
sick and some won’t 
recover. 
 
Ok, so what can we 
do? 
 
Reduce hours. Produce on a few days if you have 
slowed down greatly. 
 
Strategies. 
 
Apply for a Small Business Loan. Some of the newer 
SBA loans will forgive all or a portion on the loan. 
 
NEGOIATE with anyone that you owe money to. Try 
for a few months of rent to be deferred., same with 
utilities, suppliers, etc. 
 
Make sure you have gloves for your employees and 
follow CDC guidelines. 
 
Get on every conference call and Webinar that you 
can find that address the Covid 19 situation.  
 
Call all your customers with orders on the conveyers. 
Even if you don’t deliver, use your car to deliver and 
generate revenue. 
 
Sadly, I beg you to watch your numbers and don’t try 
to save a business that was already failing. Some of 
my friends in California and New York simply closed 
their doors. It is going to be a long road back to recov-
ery. In business 101 I learned your first loss is your 
best loss.  
 
I hope by the time you get this article they have found 
a cure or can verify dry cleaning can destroy the virus. 
 
Be well my friends. 
 
David Meyer 
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The world as we knew it has 
been turned upside down. In 
some ways it feels like 911 
all over again. The biggest 
problem I have is realizing 
that I have no idea how long 
it will be before we get back 
to some semblance of nor-
malcy. However, the one 
thing I’m sure of is that we 
will get through this together.  
 
I have been busier then ever participating in conference 
calls and webinars of every description. Almost all of them 
have centered around Covid 19 in one way or another. 
Lately, most of them have been focused on how to apply 
for the money available from the government in the form of 
the PPP program and the Disaster Relief Program.  
 
Most of the cleaners I have spoken to have already applied 
for one or both of these loans. However, in most cases, the 
banks seem slow to respond because they claim they have-
n’t gotten enough instructions from the government as to 
how the program works. The one thing that is a constant is 
that there are changes everyday in how banks are respond-
ing. All of the conference calls and webinars I’ve attended 
say, “The Squeaky wheel gets the grease.” In other words, 
call your bank daily to get an update on your applications 
from your loan officer. 
 
Another underlining point that these webinars and CC’s 
have in common is their message about staying in touch 
with your customers. Some owners are calling their cus-
tomers to ask how they are doing. In addition, if that cus-
tomer has an order in the plant they offer to deliver the or-
der to them even if they don’t normally offer delivery. It 
helps with cash flow and lets your customer know you are 
interested in them. 
 
A recent webinar I attended concerning the various loans 
available to small business owners stressed the importance 
of depositing the money from the loan in a separate ac-
count. By doing so, proving where that money went will be 
a lot easier if it all came out of one account. Remember, 
loan forgiveness isn’t automatic. You must prove you spent 
the money on what it was intended for. 
 
The important thing now is to communicate with both your 
employees and your customers. Personally call all of your 
customers and ask how they are doing. If they have clothes 
on the rack, ask if they want them delivered, even if you 
don’t offer pick up and delivery. 
 
Continued on Page 6 
                                               

Executive Directors Corner  
THANK YOU!  

ALLIED TRADES MEMBERS 

A.L. WILSON CO. 

Jeff Schwarz  

ARIZONA FOUNDATION SOLUTIONS, LLC 

Dean Piles 

ARROW LEATHERCARE 

Bruce Gershon 

BRUCE GREBIN INSURANCE AGENCY 

Bruce Grebin 

CPEC 

Jerry Salcedo 

HENDERSON INSURANCE AGENCY 

Scott Henderson 

KAJIWARA EQUIPMENT CO.                                  

Art Kajiwara  

KREUSSLER, INC. 

Richard Fitzpatrick 

LAUNDRY & CLEANERS SUPPLY, INC.                   

Dave Eckenrode  

LAUNDRY & CLEANERS EQUIPMENT CO. 

Tim Eckenrode 

M&B HANGER CO. 

Steve Mathews  

OUR TOWN AZ 

David Cox 

PACIFIC PREMIER BANK 

Rashad Thornton 

PRO LAUNDRY 

Jim Nolan 

R.R. STREET & CO. Inc./Adco 

John Cirillo 

SANITONE 

Gene Hicks 

SANKOSHA U.S.A., INC. 

Andrew (Bud) Bakker 

SHEEN EQUIPMENT CO. 

Chino Martinez 

SMALL BUSINESS AMERICA 

David Miller 

TRANS CHEM ENVIRONMENTAL CO.       

Don Huey  

UNITED CLEANERS SUPPLY                               

Lane Olson  

U.S. WESTERN MULTITEC, INC. 

Don Dallons 

WES VIC SYSTEMS 

Chad Boucher  

ZELLERMAYER 

David Singer 
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Allied Trade Spotlight – Laundry & Cleaners Equipment 
 

Tim Eckenrode, owner of Laundry & Cleaners Equipment, began his career in the industry in 1977 with his dad Doug 
and brother Dave started the company. In 1982 the Eckenrode’s decided to expand the business by including equip-
ment and service to their already thriving business of selling chemicals and supplies. Before long they had established 
themselves as the leader in sales, service, supplies, parts, and design for the commercial laundry industry and 
drycleaning industries. 
 
In August of 1993 Laundry & Cleaners built a new facility to make more room for their expanding businesses. In 
2019 the need for more room once again became a problem. As a result, Tim decided to look for his own facility that 
he could tailor to his needs. His customers include drycleaners, industrial laundries, hospitality, resorts, healthcare, 
vended laundry, and multi-housing. 
 
When asked what he thought the future of the industry would look like Tim stated, “There will always be a need for 
drycleaning and laundry services. However, the customers will be different. More millennials entering the market-
place is changing the demand for certain services. Having said that, everyone wants to wear clean clothes.” 
 
Tim is a member of the association in order to support the industry and his customers. He appreciates the fact that the 
association provides education for those just getting into the industry in addition to those that have been here for 
years. He believes that education is important to success. 

Laundry & Cleaners Equipment is proud to distribute the finest brands available. We are dedicated to providing you 
with the best equipment, supplies, service, and parts available.  

What We Offer 

Laundry equipment sales, service, financing, and facility design 
Vended Laundry Development 
Large Parts Department 
Statewide Service 
Drycleaning Equipment Sales & Service 
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The Western States Drycleaners & 
Launderers Association newsletter 
is published quarterly.  
 
WSDLA welcomes submission of 
typed articles and pictures. Larger 
articles submitted in WORD for-
mat will also be considered for 
publication.  
 
Advertising rates are available on 
request. Call 877-342-1114 or email 
ed@wsdla.org for rates.  
 
Our Allied Trade members support 
allows us to provide this newsletter 
to all drycleaners and launderers 

Executive Directors Corner (Continued from Page 4) 

Speaking of communicating with your customers and employees look for the posters on pages 16 and 18. One is 

meant to be posted in your call office to educate your customers as to the importance of keeping their clothing and 

household items clean. The other poster is a new one from the Wage and Hour Division of the U.S. Department of 

Labor. It outlines Employee Rights regarding benefits under the Families First Coronavirus Response Act. This no-

tice should be posted where other mandated employee notices are displayed. If you would prefer either form in a pdf 

Format, please let me know and I will email one to you. 

                                                                                                            Best regards, Bill Hay                                                                                                                           

         ed@wsdla.org Cell: 602-524-0023 
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Arizona - Starting the Decade Off Right 

New Census Report Ranks Arizona Third-Fastest Growing State 
Arizona ranked third in percentage growth rate in 2019, according to estimates released this week 
by U.S. Census Bureau. With a nearly 1.7 percent growth from July 2018 to July 2019, Arizona 
jumped from 4th to 3rd-highest rate of growth in the nation. 

 

https://azgovernor.us3.list-manage.com/track/click?u=92fdf4d2c03bdcc82721f4a7b&id=3246303f2f&e=dc33298817
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 TransChem Environmental, LLC (TCE) is 

your single, reliable source to properly  

handle hazardous waste issues. 

Let us worry about your waste disposal. 

We offer the lowest prices and best service 

for regularly scheduled pick ups. 

Our environmental professionals and chemical disposal specialists have the            

credentials and experience to solve your hazardous waste issues quickly, safely, and 

professionally. 

We never use subcontractors, so you can be assured that we are accountable to you, 

your timeline and your budget. 

Our Management team is ready to respond to your needs with speed and safety. 

Most quotations are provided with 24 hours! 

Call Don Huey, Vice President, Sales at (866) 778-8563 (O) or (602) 513-6528 (C) 
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For Sale 

2016 - 15 H.P. Fulton Boiler 

In Great Condition 

Call Jim Nolan 

602-992-0545 



10 



11 

 

   

  

 

    

  
  



12 

 

 

 



13 

  

  

 

 



14 

 

 

WSDLA Holds Seminar on Maximizing Profitability  

WSDLA held a seminar presented by Peter Blake, Executive Director of four Regional Drycleaning Association’s. 
Peter’s presentation focused on using all of the tools in your toolbox to maximize your profitability.  
 
Peter explored both the resources available through DLI and WSDLA as well as from other sources. He discussed 
social media and email marketing, data mining, promoting professionalism and diversification. He also addressed a 
number of questions from seminar attendees that were submitted prior to the seminar.  
 
Peter’s presentation had everyone sitting on the edge of their seats. Another worthwhile seminar for the books.  
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Changes at Your Company?  
 

Have there been changes at your Compa-
ny? Is the name and address label for this 

newsletter still correct? Do we have your 
email address? Are there other key people 
working for your company, possibly at 
other locations that would like to receive 
their own copy of our newsletter? Send us 

your changes by email to ed@wsdla.org 
or mail to: WSDLA, c/o Bill Hay, 6616 S. 
5th Place, Phoenix, AZ 85042 

 

mailto:ed@wsdla.org
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 Leaky Steam Traps 
 

Q: When I drive up to my plant in the mornings I see 
lots of steam blowing out of the return tank exhaust. 
This seems like a lot of steam being wasted and it’s 
sure to be costing me money. Is there some way I can 
capture all this steam and recycle it? 
 
A: You already have a steam recycling system in 
place. Your steam traps are designed to draw in con-
densation and steam from equipment, condense the 
steam back into hot water, and discharge all of this 
condensation to your return tank. Once in the return 
tank, the water is pumped back into the boiler. Since 
the water is already hot the boiler doesn't need to work 
as hard to reheat it to the desired temperature. 
In this case, there is a large amount of steam blowing 
out of the exhaust we would recommend checking to 
see if one or several of the steam traps are malfunc-
tioning. There should be a difference of at least 75 de-
grees F (23.8 degrees C) from the inlet and discharge 
line of the trap. 
 
Steam traps can be checked by several different meth-
ods. Wax crayons, heat sensitive paper, and laser test-
ers can all be used. Wax crayons are one of the most 
common. Simply wipe the crayon across the inlet side 

of the trap. The wax should melt. Wipe the crayon again on the outlet side. Here it should not melt 
since the outlet side should be at least 75 degrees F (23.8 degrees C) cooler. If the wax melts on the 
outlet side you have steam leaking through the trap. It should be repaired or replaced. 
 
With laser testers as shown in the images, simply aim and pull the trigger for a digital temperature 
reading. Repeat this process for each and every steam trap. And most of all, don't forget to check the 
trap on the main steam header. This trap is quite often the culprit. 
 
Suggested Reading 
 
DLI Silver, Gold, and Premier members may access more information on this topic in the following 
bulletins available in DLI's Encyclopedia of Drycleaning Online: 
Technical Operating Information (TOI) 709: Eight Simple Energy Savers 
  
Hkimmel  
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WSDLA Mission Statement 

Western States Drycleaners & Launderers             

Association, an affiliate of the Drycleaning &    

Laundry Institute, is the trade association of      

professional drycleaners and launderers in           

Arizona and Nevada. 

The not-for-profit organization provides value 

through education, research, legislative                

representation and industry specific informational 

programs, products and services. 

Western States Drycleaners & Launderers            

Association is dedicated to the highest standards 

of business ethics and professionalism,                 

environmental responsibility, textile serviceability 

and a positive public image. 

 

 

 

 

 

 

 

CALENDAR  OF  EVENTS               

 

July 13 - 17          DLI Introduction to Drycleaning Course—Laurel, MD.  

July 20 - 31          DLI Advanced Drycleaning Course, Laurel, MD. 

Sept. 23 - 25        DLI Stain Removal Course, Laurel, MD.   

 

Watch for email notices regarding Conference Calls and Webinars 

sponsored by DLI and WSDLA. 
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Western States Drycleaners 
& Launderers Association 

P. O. Box 31838, Phoenix, AZ   
85046 


