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Member Spotlight    

Regal Cleaners opened for business in 1996, and 
has operated at the same location, by the same 
ownership, since its inception. Dave Reddish 
owns and operates Regal Cleaners. Soon after 
moving to Phoenix from California, Dave 
opened the doors of our original and sole loca-
tion on 7th Avenue. His caring, hands-on ap-
proach to the daily operations of the business is 
reflected in the people that work for him. “Many 
of our staff have been with us since the early 
days of our business. Our well-trained crew take 
pride in their work and are committed to provid-
ing professional, friendly service to our customers. Our goal from the be-
ginning was to distinguish ourselves from the high-priced competition. We 
saw a need for quality dry cleaning, fast friendly service, and to provide it 
all for a great price.”  
 
All successful enterprises share one basic concept: A commitment to excel-
lence in service and quality. Since 1996, Regal Cleaners has provided cen-
tral Phoenix with courteous, efficient, and quality service to go along with 
their everyday low price. “When a customer drops off a garment, our entire 
staff is dedicated to ensuring their confidence in our process. We know our 
customers time is valuable. We offer same day service until 9am Monday 
through Saturday, or the next day if dropped off later. We truly are commit-
ted to providing the best quality and service possible at any price.” His 
guarantee is “if we ever miss something, we want you to let us know, and 
we’ll clean your garment again for free.”  
 
Dave continues to replace equipment as needed rather than waiting for it to 
“die.” He is using perc as his solvent of choice. He loves the way the sol-
vent performs and uses it responsibly.  
 
When asked about the future of the industry Dave said we are in for some 
challenges. He said that business continues to be affected by customers re-
ducing the size of their orders, casual wear in the workplace and millennials 
who haven’t embraced the need for drycleaning. That coupled with rising 
minimum wage and increases in supply costs force business owners to look 
for ways to grow their business in order to survive. If you can’t grow your 
business then you are doomed. It isn’t just enough to raise your prices, you 
also have to find additional revenue streams. Consider offering services that 
you may not have offered in the past. 
                                                            Continued on Page 6 
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W E ST E R N S TA TE S D R Y C L EA N E RS &  L A U N DE R E RS A SS O CI AT IO N   

WSDLA Board of Directors         

2019 

OFFICERS/EXECUTIVE BOARD 

David Meyer, President 602-952-7085 

Melissa Coborubio, Secretary 602-323-9200 

Carol Ticgelaor, Treasurer 602-264-0701  

Heath Bolin, Chairman of the Board 520-419-7558  

 

DIRECTORS 

Steve Mailloux, Al Phillip’s the Cleaner 702-349-1637 

Jeff Schwarz, A.L. Wilson  201-240-9446 

Mark Witt Sr. & Jr. Arcadia Cleaners 602-955-3680 

Phil D’Elia, Delia Cleaners 602-431-8555 

Bruce Grebin, Farmers Insurance 480-598-1110 

Flora Castellio, Flora’s Cleaners 520-335-8663 

Andrew Kotauk, GoGetMy Laundry 602-471-8526 

Dave Eckenrode, Laundry & Cleaners Supply 602-244-0770 

Denise Testori, Prestige Cleaners 480-495-2272 

David Miller, Small Business America 480-223-1234 

John Cirillo, Street’s/Adco 440-241-8628 

Edwin Los, Village East Cleaners 702-407-8657 

Dave Silliman, Uptowne Cleaners 602-264-0701 

 

EXECUTIVE DIRECTOR 

Bill Hay,  602-524-0023, ed@wsdla.org 

 

WELCOME NEWEST MEMBER 

Dylan Vossler - Eco Elegant Drycleaners 

Kingman, AZ 

. 

WELCOME NEWEST ALLIED TRADE MEMBER 

Don Dallons - U.S. Western Multitech, Inc. 

President’s Message 

Welcome to 2020. 
I thought it might be 
fun to go back to the 
last 50 years and see 
where we came from 
and compare it to 
where we are today. 
Gas prices were 27.9 
cents a gallon for 
regular, minimum 
wage was around a 
dollar, solvent was so 
inexpensive we got 
rid of instead of recy-
cling and distilling. 
Transfer machines 
ruled the world.  
 
Customers came 
from a few blocks away. Large plants were the pro-
cessers and small dry stores were popular.  
    
There was a comic character named Dick Tracey that 
had a watch he could talk into and George Orwell 
wrote a book about Big Brother that watched over us 
24/7. It even spoke about mind speak where our 
thoughts could be controlled. 
 
WHO WOULD EVER THINK THINGS WOULD 
CHANGE?  
 
Here we are in 2020, the world of $12.00 minimum 
wage, increased rents, Apple watches that we talk into 
and the invention of the Dry to Dry machines. Creat-
ing small self-contained plants. Big Brother is here to 
stay. Everything we do is announced on Social Media 
in minutes. What are we to do? Realize 1950 is gone 
forever, so is 1990. Customers find us on the Phone.  
    
My message is consistent CHANGE OR DIE. The 
younger customers, our future, live by their phone. 
They talk into their phones to find EVERYTHING.  
 
Find a way to make your business visible to this gen-
eration or you will be extinct. Have an Expert create 
marketing targeted to make you visible to verbal cell 
phone searches. This generation has NEVER seen a 
Yellow Pages.  
 
Again, review your business, make plans to move 
your business into 2020. Update your web site, ask 
your grandchildren or children to teach you about So-
cial Media and buy some automated equipment to cut 
labor costs.        (Continued on page 5 ) 
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As we start a new decade it 
is time to make some new 
“resolutions”. Time to look 
at your business with an 
open mind and plan for the 
future. Some of you are al-
ready on the right track. You 
have implemented new strat-
egies to grow your business. 
Others have been afraid to 
try something new for a vari-
ety of reasons. I have used 
this phrase before, but it is 
worth repeating. “If you always do what you have always 
done, you always get what you’ve always got.” 
 
If what you have a been doing continues to grow your 
business, then by all means continue doing it. However, if 
you’re business is not growing, that should be a wake up 
call. Here is another phrase to consider. “Change or die.” 
If you want to succeed in business you must be willing to 
try something new.  
 
I have preached how important I think marketing is to a 
successful business. If you are not utilizing a website, Fa-
cebook page or other social media vehicles you should be. 
Today’s consumers live by social media. They rely on so-
cial media on a daily basis. They consult “the web” to 
search for their needs like which restaurants offer what 
they want. They consult “Yelp” and other websites that 
offer scorecards of the businesses they are considering. 
Like it or not, that is what today’s consumers do.  
 
Successful businesses try to position themselves in the 
eyes of today’s consumers by differentiating themselves 
from their competitors. They list their services and focus 
on their quality and customer service. They communicate 
with their customers with emails to introduce specials or 
let them know that their orders are ready for pickup.  
 
Successful businesses try to offer all of the services their 
customers want rather than letting them go to someone 
that offers the service they want. That may mean expand-
ing your services to include fluff and fold if you aren’t al-
ready offering it. Sure, that may not be something you 
want to do but DLI says that fluff and fold is the fastest 
growing segment in our industry today. Shouldn’t that be 
something to capitalize on? 
 
WSDLA is having a seminar in February which focuses on 
growing your business utilizing social media. The seminar 
is being presented by Peter Blake with over 30 years of 
experience. Read more about the seminar in this newsletter 
and sign up now.  
 

                                               

Executive Directors Corner  THANK YOU!  
ALLIED TRADES MEMBERS 

A.L. WILSON CO. 

Jeff Schwarz  

ARROW LEATHERCARE 

Bruce Gershon 

BRUCE GREBIN INSURANCE AGENCY 

Bruce Grebin 

CPEC 

Jerry Salcedo 

HENDERSON INSURANCE AGENCY 

Scott Henderson 

KAJIWARA EQUIPMENT CO.                                  

Art Kajiwara  

KREUSSLER, INC. 

Richard Fitzpatrick 

LAUNDRY & CLEANERS SUPPLY, INC.                   

Dave Eckenrode  

LAUNDRY & CLEANERS EQUIPMENT CO. 

Tim Eckenrode 

M&B HANGER CO. 

Steve Mathews  

OUR TOWN AZ 

David Cox 

PRO LAUNDRY 

Jim Nolan 

R.R. STREET & CO. Inc./Adco 

John Cirillo 

SANKOSHA U.S.A., INC. 

Andrew (Bud) Bakker 

SHEEN EQUIPMENT CO. 

Chino Martinez 

SMALL BUSINESS AMERICA 

David Miller 

TRANS CHEM ENVIRONMENTAL CO.       

Don Huey  

UNITED CLEANERS SUPPLY                               

Lane Olson  

U.S. WESTERN MULTITEC, INC. 

Don Dallons 

WES VIC SYSTEMS 

Chad Boucher  

Zellermayer 

David Singer 
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Chalky Splotches On Silk 
 
Sometimes milky or chalky areas appear on silk after spotting and cleaning, even 
after the dyes were tested for acceptable colorfastness. What happened? 
The answer is the prespotted areas have been “chafed,” resulting in an apparent 
loss of surface color. 
Silk will chafe if it is wet with moisture and then subjected to any rubbing, brushing, 
or friction on the fabric. This action disturbs the surface color and fibers, which al-
ters the light reflection. 
The reverse or uncurbed side is not affected. Silk is much more susceptible to chaf-
ing than most other fibers. 
 
Improper use of stain removal equipment is the most common cause of this dam-
age. The tamping brush should never be used for “brushing,” but only straight up 
and down tamping. The stain removal spatula should never be used on silk when 
the fabric is wet with stain removal agents. Also, the steam gun should never be 
held too close to the fabric and it should always be held at right angles to the stain. 

Any of these situations can cause chafing of silk. Furthermore, silk should never be cleaned while even 
small amounts of moisture remain from the stain removal process. 
 
Basically, stains on silk should be removed locally without any rubbing or brushing sideways on the fab-
ric, then completely dried before cleaning. Correctly prespotting silk can avoid costly damage. 
For more information, see Fabrics & Fashions No. 494: Stain Removal Procedures for Silk Fabrics in DLI’s 
Drycleaning Encyclopedia online or mobile app. 
 
Posted By Harry Kimmel | 9/19/2019 1:37:40 PM 

 

 Presidents Message (Continued from page 3) 

Make sure you are charging enough to move forward. Or like the Dinosaur or you will be gone forever. 
   
Please plan to attend our Education seminars. We are trying to provide the tools to help you make this transition. 
   
Here is wishing you Happiness, Good Health and Success in 2020. 
 
David Meyer—Elite Cleaners 
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 Member Spotlight (Continued from Page 1) 

When I asked Dave why he is a member he said that it is important to support the industry as a whole. He also ap-
preciates the support of WSDLA in local matters like regulatory issues. He also uses the many services he receives 
from DLI as a Silver member. He finds the service they provide in updating his Facebook page weekly without his 
having to do anything. Dave also likes the Spotting, Garment Analysis and Encyclopedia of Drycleaning apps. “I 
recommend that everyone join the association. The benefits you receive far outweigh the cost of dues.” 
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Allied Trade Spotlight –  TransChem Environmental 
TransChem Environmental, LLC (TCE) was founded in 2005 by Brendan 
Carey with the idea of providing the very best service and support possible 
for businesses and government agen- cies requiring turnkey waste manage-
ment services. 

TCE was developed by combining a team of environmental professionals 
with experienced remediation technicians and chemical disposal specialists 
who have joined together to produce the best hazardous waste transporta-
tionImanagement team in the Southwest. 

We are fully permitted to transport hazardous materials throughout the 
continental United States. Unlike other companies, we maintain our own 
transportation division to assure that your wastes are properly identified, 
labeled, manifested and transported within strict compliance of all federal, 
state, and local Department of Transportation (DOT) regulations. 

Our staff is committed to safety and it shows in our company's incident/accident-free operations record. Every 
TCE driver and technician receives extensive training in the proper handling, packaging and transportation of 
hazardous waste. 

We are sensitive to the long-term liabilities incurred by waste generators, as dictated by the Resource Conserva-
tion and Recov- ery Act (RCRA), and at no time will we subcontract, broker or interline your waste streams 
with a third party entity or transporter. 

We maintain contracts with multiple RCRA (part B) permitted disposal facilities for hazardous waste treatment/

incineration and a CERCLA permitted disposal facility for the proper disposal of non-regulated industrial waste. 

Through these contractual relation- ships, TCE receives volume disposal price discounts which are always 

passed on to our customers. TCE audits all disposal facilities to ensure strict regulatory compliance. 

If you wish to learn more about us, please contact Don Huey (pictured above), Vice President of Sales at 
dhuey@tcenv.com or by phone at (602) 513-6528. Check out our website at www.tcenv.com Facebook at http://
facebook.com/transchemenvironmental or Twitter at http://twitter.com/transchemenviro 

 

TransChem Environmental, LLC (TCE) is 

your single, reliable source to properly  

handle hazardous waste issues. 

Let us worry about your waste disposal. 

We offer the lowest prices and best service 

for regularly scheduled pick ups. 

Our environmental professionals and chemical disposal specialists have the            

credentials and experience to solve your hazardous waste issues quickly, safely, and 

professionally. 

We never use subcontractors, so you can be assured that we are accountable to you, 

your timeline and your budget. 

Our Management team is ready to respond to your needs with speed and safety. 

Most quotations are provided with 24 hours! 

Call Don Huey, Vice President, Sales at (866) 778-8563 (O) or (602) 513-6528 (C) 

mailto:dhuey@tcenv.com
http://www.tcenv.com/
http://facebook.com/transchemenvironmental
http://facebook.com/transchemenvironmental
http://facebook.com/transchemenvironmental
http://twitter.com/transchemenviro
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“Everyone talks about building a relationship with your customer.   
I think you build one with your employees first”. – Angela 
Ahrendts, SVP Apple 

WSDLA Educational 

Seminar in Henderson, 

NV  

The WSDLA Wetcleaning, Basic and Ad-
vanced Spotting seminar was held at Vil-
lage East Cleaners on December 7th, 2019. 
The event was attended by over 25 people. 
Each attendee received a certificate of com-
pletion from WSDLA. 
 
The presenters were: Dan Pollock – 
Kreussler – Wetcleaning. Kyle LaMar – 
R.R. Street & Co. Inc. – Basic Spotting. 
Chris Patten – A.L. Wilson – Advanced 
Spotting. The seminar also included live 
demonstrations. Without these presenters 
providing their time and knowledge, the 
seminar wouldn’t have been possible. 
WSDLA thanks them as well as the compa-
nies they represent for their support. 
 
A lunch and refreshments were provided by 
WSDLA and Village East Cleaners. United 
Cleaners Supply provided the tables and 
chairs. WSDLA thanks them both for help-
ing to make the event a success. 
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New Jobs in Tucson 
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   WSDLA Holiday Social 
The 2019 WSDLA Holiday Social was held on Saturday, December 14th at the Bluewater Grill on Camelback Road 
in Phoenix. We had 65 people in attendance. As usual, everyone enjoyed good food, spirits of the liquid variety and a 
chance to meet and mingle with their peers. The Bluewater Grill had been our restaurant of choice for almost 10 
years now. They have always provided great food and excellent customer service. In fact, we have been so pleased 
with their service over the years that we already booked them for next years event. Mark your calendars now for next 
years social for Saturday, December 12, 2020. 

 The picture on the right shows Jae Chin, owner of Super Cleaners in Mesa, AZ addressing the group. Jae is running 
for office in Mesa and wanted to share that with the group as well as ask for support from those who live in Mesa. 

 

 

Zellermayer Corp. 
Industrial Textiles 
 

Laundry and Dry Cleaning 
Press Pad Manufacturer 
 

David Singer 
 

1231 52st. Street 
Mangonia Park, Florida 
33407  
(800) 431-2244 
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 Portable Fire Extinguisher Instructions - From The 
Occupational Safety and Health Administration 
(OSHA) 

The most common type of emergency for small businesses is fire. Fire prevention planning, training, and 
the use of portable fire extinguishers can help to ensure safety.  

If fire extinguishers are available for employee use, it is the employer's responsibility to educate employ-
ees on the principles and practices of using a fire extinguisher and the hazards associated with fighting 
small or developing fires. [29 CFR 1910.157(g)(1)] This education must be provided annually and when a 
new employee is first hired. [29 CFR 1910.157(g)(2)] 

Employees who have been designated to use fire extinguishers as part of the emergency action plan, 
must be trained on how to use the fire extinguishers appropriately in the workplace. [29 CFR 1910.157(g)
(3)] This training is a specialized form of education that focuses on developing or improving skills and it 
must be provided annually and when employees are first assigned these duties. [29 CFR 1910.157(g)(4)] 

Using a Fire Extinguisher 

The following steps should be followed when responding to incipient stage fire: 

Sound the fire alarm and call the fire department, if appropriate. 

Identify a safe evacuation path before approaching the fire. Do not allow the fire, heat, or smoke to come 

 Most fire extinguishers operate using the fol-
lowing P.A.S.S. technique: 

PULL... Pull the pin. This will also break the 

tamper seal. 

AIM... Aim low, pointing the extinguisher 

nozzle (or its horn or hose) at the base of 

the fire. NOTE: Do not touch the plastic 

discharge horn on CO2 extinguishers, it 

gets very cold and may damage skin. 

SQUEEZE... Squeeze the handle to release 

the extinguishing agent. 

SWEEP... Sweep from side to side at the 

base of the fire until it appears to be out. 

Watch the area. If the fire re-ignites, re-

peat steps 2 - 4. 
 

 

 

 

 

 

If you have the slightest doubt about your ability to fight a fire....EVACUATE IMMEDIATELY! 

https://links.govdelivery.com/track?type=click&enid=ZWFzPTEmbXNpZD0mYXVpZD0mbWFpbGluZ2lkPTIwMTkxMDA5LjExMzAyNDQxJm1lc3NhZ2VpZD1NREItUFJELUJVTC0yMDE5MTAwOS4xMTMwMjQ0MSZkYXRhYmFzZWlkPTEwMDEmc2VyaWFsPTE2ODAxMjM2JmVtYWlsaWQ9ZWR3c2RsYUBnbWFpbC5jb20mdXNlcmlkPWVkd3N
https://links.govdelivery.com/track?type=click&enid=ZWFzPTEmbXNpZD0mYXVpZD0mbWFpbGluZ2lkPTIwMTkxMDA5LjExMzAyNDQxJm1lc3NhZ2VpZD1NREItUFJELUJVTC0yMDE5MTAwOS4xMTMwMjQ0MSZkYXRhYmFzZWlkPTEwMDEmc2VyaWFsPTE2ODAxMjM2JmVtYWlsaWQ9ZWR3c2RsYUBnbWFpbC5jb20mdXNlcmlkPWVkd3N
https://www.osha.gov/pls/oshaweb/owadisp.show_document?p_table=STANDARDS&p_id=9811#1910.157(g)(1)
https://www.osha.gov/pls/oshaweb/owadisp.show_document?p_table=STANDARDS&p_id=9811#1910.157(g)(2)
https://www.osha.gov/pls/oshaweb/owadisp.show_document?p_table=STANDARDS&p_id=9811#1910.157(g)(3)
https://www.osha.gov/pls/oshaweb/owadisp.show_document?p_table=STANDARDS&p_id=9811#1910.157(g)(3)
https://www.osha.gov/pls/oshaweb/owadisp.show_document?p_table=STANDARDS&p_id=9811#1910.157(g)(4)
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Changes at Your Company?  
 

Have there been changes at your Company? Is 
the name and address label for this newsletter 
still correct? Are there other key people working 

for your company, possibly at other locations 
that would like to receive their own copy of our 
newsletter. Send us your changes by email to 
ed@wsdla.org or mail to: WSDLA, c/o Bill Hay, 
6616 S. 5th Place, Phoenix, AZ 85042 

 
“The pessimist complains about the wind; the 
optimist expects it to change; the realist ad-
justs the sails”  
 

William Arthur West  

 
R.L. “Chino” Martinez Jr. 

Contractor License ROC 228234 
Office: (480) 857-2663   Fax: (480) 855-0833   Cell: (480) 720-2663 

Email: Sheenequipment@hotmail.com 

mailto:ed@wsdla.org
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Color Loss on Bedspreads and Comforters 
 
The most common question faced by drycleaners when they receive 
a bedspread or comforter is whether it should be washed or 
drycleaned. Complaints of color loss or change of finish frequently 
accompany the cleaning of these items. Color loss usually becomes 
apparent when the cleaned bedspread no longer matches a coordi-
nating uncleaned accessory, such as a pillow sham or drapery. The 
difference can range from slight frosting or fading to an overall 
change or catastrophic change of all colors. 
 
Starting at the counter, ask the customer whether the item is one 
piece of a matching ensemble. If it is, as is often the case, recom-
mend that all pieces be cleaned at the same time. This will help 

avoid slight variances in color. Also ask the customer about the manufacturer’s recommended care proce-
dure. Missing care labels should be noted and test the bedspread’s dyes or pigments for colorfastness 
with water and detergent and/or solvent. Even if a care label is attached, testing for colorfastness is often 
in your best interest. If testing shows that following the recommended care process will cause problems, 
inform the customer before proceeding. 
 
Dryside or wetside agents may be required to remove staining. These should also be tested for colorfast-
ness before attempting treatment. 
 
More information on this topic can be found in the following bulletins in DLI's Drycleaning Encyclo-
pedia (available online and as a mobile app to DLI Silver, Gold, Premier, and International Mem-
bers): 

TCATA Announces Management Appointments in Ad-
vance of 100

th
 Anniversary 
  
  

Tampa, Florida - The Board of Directors of the Textile Care Allied Trades Association (TCATA) is pleased to an-
nounce that Leslie Schaeffer, the current President of TCATA, will become the association’s C.E.O. effective Janu-
ary 1, 2020. Schaeffer owns BPS Communications, publisher of National Clothesline, and manages three regional 
dry cleaning and laundry association trade shows. Schaeffer replaces David Cotter, who passed away unexpectedly 
in August.  
 
In a related move, Fred Schwarzmann, TCATA’s current President-elect, will replace Schaeffer as the association’s 
President effective January 1, 2020. Schwarzmann is Chairman and C.E.O. of the A. L. Wilson Chemical Compa-
ny.  
 
The board also promoted Office Manager Luci Ward to Business Manager. Ward’s duties will include helping cre-
ate a more member-driven culture as well as supporting the goals and objectives of TCATA’s strategic plan. 
 
The board issued a special thanks to Schaeffer, Ward and Past-president Bill Odorizzi of Sankosha USA for the 
extraordinary work they did for the association during this transitional period.  
 
TCATA will celebrate its 100th anniversary April 29 – May 2, 2020 at its Annual Conference in Hilton Head Is-
land, South Carolina. Distributors and manufacturers of dry cleaning and laundry equipment and supplies are en-
couraged to join the celebration. 
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The Henderson Insurance Agency 

Insuring Drycleaners for 44 Years 

Proper Clothing Coverage and Perfect Service 

Get a Quote Over the Phone in 5 Minutes 

      602-262-9080 

The Western States Drycleaners & 
Launderers Association newsletter is 
published quarterly.  
 
WSDLA welcomes submission of 
typed articles and pictures. Larger 
articles submitted in WORD format 
will also be considered for publica-
tion.  
 
Advertising rates are available on re-
quest. Call 877-342-1114 or email 
ed@wsdla.org for rates.  
 
Our Allied Trade members support 
allows us to provide this newsletter 
to all drycleaners and launderers in 
Arizona and Nevada regardless of 
their membership status.  
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WSDLA Mission Statement 

Western States Drycleaners & Launderers             

Association, an affiliate of the Drycleaning &    

Laundry Institute, is the trade association of      

professional drycleaners and launderers in           

Arizona and Nevada. 

The not-for-profit organization provides value 

through education, research, legislative                

representation and industry specific informational 

programs, products and services. 

Western States Drycleaners & Launderers            

Association is dedicated to the highest standards 

of business ethics and professionalism,                 

environmental responsibility, textile serviceability 

and a positive public image. 

 

 

 

 

 

 

 

CALENDAR  OF  EVENTS               

 

January 16 - 19    DLI—NCA Winter Conference—Puerto Vallarta, Mexico 

February 24 - 28  DLI Introduction to Drycleaning Course—Laurel, MD.  

February 25         WSDLA Board Meeting—Christ Church Lutheran, 3901 E. Indian School Rd., Phx. 5 PM 

February 25         WSDLA Marketing Seminar led by Peter Blake—Christ Church Lutheran, 3901 E. Indian                              

                   School Rd., Phx, AZ 6:30 PM 

March 2 -13         DLI Advanced Drycleaning Course, Laurel, MD 

  

 

 
 



20 

Western States Drycleaners 
& Launderers Association 

P. O. Box 31838, Phoenix, AZ   
85046 


